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Preface

Although the research report is one of the requirements needed to gain a master degree in
Destination Management but it had gnotieseThe purpose is to use the finitiagsame out

of the research to make a contribution to the tourism industry in Ghana by finding a g®lution to
main challengedestination imagghanaians in the Netherlanaistaining ties to their country,
cultural identity and frequexiking about Ghana was considered as an avenue to create an orgz
image of the country as a tourist destination.

The content of the report is the sole responsibilégexdrttieer who authored it. The report is by no
means conclusive and no fudhelusions, other than those formulated by her should be drawn.

The researcher wseddenebly the neresponse of some of the Ghanaian and Dutch responden
but nonetheless | am grateful to the following individuals who availed themselvesttmbelping
contacts with respondents from the Ghanaian and the Dutch communities.

My leartfelt thankm firstlyo all these individuals diped mduring the surveBenjamin Kobina
Kwansa in Amsterdgrow in Ghana}lyrett®lartinez &es in Utrechtsba Rojer in Breda, Eric
Kofi Forson Enschede, Kobina Mensah iidliand the owners of the Afro Rbggalin Breda.

Secondly, to both Ghanaian and the Dutch respondents who were kind enough toitgsant a fev
of their time to gresponse® the questionnaire and also durungstinectured interviews.

Special thanks are extended to Carin Rustema as my supervisor helping me to produce this
report and also to all my lecturers at NHTV University of Applied Sciences.

Last but not k&al cannot express my gratitude enough without mention theseamgdgraoks,|s:
Jonathan and Agnes Allotey who made it possible for me undertake this master programm
Netherlandsny siblingsAlfred Tsatsu Degbotdmnes, Anna and Berrdaretheir unflinching
support during this past one ye&rince Johnson and wifefokrtheir care and support, Hector
Sesayandfinallyto everyone who have hetpeddiverse ways to make my stay and siutlies
Netherlands success.
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Executive Summary

The research report, , Diaspora and Destin
community in the Netherlands can play in creating a destination image for Ghana as a leadi
destination to their Dinost.

The firschapter is brief introduction to the tourism industry in Ghana which leads to the reaso
the research is focused on creating a destination image for Ghalfengehthat the country
facesis not being recognised as tourist destinationsittogh Background is given about the
Ghanai ans*”
can be created using the Ghanaian community -apegifioourism information source. The
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research goal formulagetd evaluate and analyse how Ghanaians in the Netherlands are maintajining

ties to their homeland, preserving their Ghanaian culture and identity, and how these translat
creation of a destination int@mgfee Dutch community. Wassinstrumexhtin formulating questions

0 Nt

for the research to find answers to. Some of the questions have to do with motivations that Ghane

have for migrating to the éMletinds, acculturation anlural events can be used to in creating
awareness about Ghana.

Chapter two ia review on migration as a global phenomenon with the connection it has with tqurisr

what the conceptt@nsnationalisrmeans and the activities that are associated with this concept

plus worldwidexamples were discussed. Ghara natiolmave gone through four phases of

international migration with the period of the 1980 to 1990 as the time of the Ghanaian history w
there was large scale emigration of Ghanaians. Five motivations were identified why Ghanai
migrate from their couasygefugee/asylum, economic and education being some of them. At the end
of the chapter, the Grid/Group theory was chosen as the main theoretical approach of the resec

The theory looks into the scope of tourism and migration and the sogsathatatiosishetween
the two concepts.

Chapter threis to complement chapter iy discussing h@hanaians are maintaitiegto

Ghana would be further use to create a destination image. First point of discussion for the chapter

what a destinatineeds to be competitive in the global setting. A destination competitiveness

by Ritchie and Crogste Figure 3.1) is madieglobal and domestic environments, comparative

and competitive advantages thedtaation have plus tourism magaiggnalysis is done on the
competiveness of Ghana destination irespect to this model. Theskdion of the chapter
revealed what destination image is and the different images that are formed of a destination
inducedrad complex imag&shanaians were identdgednontourism specific infation source

of creating an organic im@gastant talking, cultural identity and ties that are maintained to Gh
are how organic image could be created for Ghana to the Dutch comDAn{3waienéds,
Interest, Desire, Action) theory was chosen to evaluate the creation of the organic image abo
to the Dutch community by commencing the analysis through the four stages of the theory.

The report made use of diverse methods of (egeangws, survey etc.) to achieve the goal of the

mod
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research. Three perspectives were identified: Ghanaian community, the Dutch community :

literature. Multi Mixed Method Approach was used because of the better opportunities it o

ffers

research innawering the research questions set out for the study. Snowball was the samplin

technique selected for the research with sample size of 150 for Ghanaians and 100 for the D
SPSS was used to analyse and retrieve vital information from ¢nedifttatgatresearch report.
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Results of the data analysed brought forth interesting findings. Majority of Ghanaians migrated tc

Netherlands at fourth phase of international migrationGor@iaayo the opinion that third phase
was period thatlat of Ghanaians migrated from the c&aiirgtion, family reunification and
economic were found to be the top three motivations that drove Ghanaians to migrate
Net her|l ands. Myth of return, b i Homehagduhaough a n ¢
economic, soaaltural and political activities is the taresmdtionalisimehaviour for Ghanaians.

A slight majority of the Dutch community had nabmpihitve openness and acceptalitiey of
societyin their interactoomwith other cultures. The social interaction betweiansGirashahe
Dutch is very ldavcreate awareness about Ghana. And another important finding was the willin
of Ghanaians to invest in the tourism industry when given the oppotheiitpelegptons that
conditions in Ghanarweconducive.

Conclusion that was drawn from the research revealed that Ghanaians in their quest to fulfil

aspirations embark on migratiomdoinfiprovement in their education and economic status

Ghanaianiseep ties through remigtansociccultural and political activifiesse ties have helped

in translating to them having ambitions of investing in the tourism industry with accommodatio
resources and provision of tourism seeicethb aread most interestastlyGhanaians can be

used as nespecific tourism information source in creating an organic image about the countr
destination worth visiting. However, extrareiieegdto create memavenues for awarerness
the Dutch community. Furthermore, for an interest, desire and action to be developed on the g
Dutch to finally make a decision of selecting Ghana as destination to travel to.

Thereport provided recommendations for the four main theenesliéveioped from the research
results, which include:

1 The Ghanaian Government through the helpoo$utee in the Netherlands should hold
consultation meetings with Ghanaians to encourage and solicit their support in develo
country with metary or with skills development.

1 Monthly radio programmes to deliberate on issues that affecting Ghanaians here and :
with the resourgasrsons coming from the GERantzassy.

1 Commendation is extended to the Dutch society fotelgaatiogaccituration towards
migrant communities in the Netherlands.

1 Exchange programmes for cultural or educational can be instituted for the Dutch stude
advantage of by havingtfastl experience of the Ghanaian culture and its people there
creating aweness about Ghana.
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1 Attractive investment packages with incentives such as tax holidays and starting capital shc

be offered to Ghanaians to interest them in investing in the tourism industry.

The research report had its share of constraints whiglootieevether impacted on the findings
made. Some of the limitations included:
1 Not enough tiragailable to interview the Ghanaian Embassy and other relevant institutio
bring a different perspective to the research.
1 Ghanaians were reluctant taipaté in the research for the fear of the information bein

NS tc

g

gathered from them would be used against them by the Governments of Ghana and tl

Netherlands.

Last but not least, further research topics was suggested after the conduct of thismiésearch re
the principal one being a study to be instituted to investigate why the Dutch community do nc
firm decision on home identity despitenith@rsement of integratsoa prefer acculturation as a
host country and towards migrantwotiesh the Netherlands too.
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Chapter 10 Introductiorto the Research

1.1Introduction

The Ghanaian tourism industry is an important assetdoothy of Ghana in terms of foreign excha
earnings right aftee major exports of the countgoécand gold) and remittancesitBaritizens in the

di aspora. The tour i s m -endowedsdturayand cultorabmeoiesouraes that :
it have to appeal to any tourist in theTworM/orld Heritage sites in the form of slave castles: Cape Cq
El mina castles and the country®“ s ohtoerferings tha can :
be foud in natural and cultural/heritage resources. Unfaheniauedstry hasepefacedvith a lot of

challenges with the most recogmeesithe noawareness of Ghana as a tourist destination worth visiti

The onus lies on thanagers of the tear industry to find ways of creagiogd destination image if touris
are to be attracted to the country. Ghanaians both in the countrycandeutaitiepon to creagead
imageabout the country tourist destination. Ghanaians liviegdiadporia an avenue that the Ministry @
Tourism with its partners should cangideating a destination image in the countries that those Ghan:
reside. Ghanaiamsgrate frotheir homeland for a number of reasons but the undedinmg &spall of
them igo haveamproveents in their lives includindathdies that they leave belindther role can be
craved for theas ambassadoo$ the country in creating an impressive incagevaich can translate to
having Ghana knoagna tourist destination.

Mi gration is as old as the existence of man
him travelling to places close to his home in search of food, water, good shelter and these needs
fufiledtoday. Improvements made in the modes of travelling frordape toldba presdravemade it
easier, fast and convenient to.travel

The Internatidnarganisation for Migratdv) (dnd thé&Jnited NatisiWorld Tourism OrganisatibddW TP
have identifiadigration as one of the defining global issues of the eéirit teaintyy, as more and more
people are on the move today than any point in humaheni€iMy(2010) currently puts their estimatio
international migrants wuatédat 214 million 200 representing 3.1% of the world papulation

Migration is bagbcial and economic contributooth the origin and destination countries espetialy w
developing countritgs estimated that in the case of couhtileswiet e mi gr at i on,
nonresident migrants is at least 15% and in some cases (most notably in central America) exceec
inbound tourism (UNWTO, 2010). With formal and informal remittances to the develstyimaiechtmtri
be as much as three times the size of the official development aid (IOM, 2010).

According to Hannerz (1992: 247), some countries are nations of migrants such as the United Sta
the Middle East countries, Hong Kong and Sihigaptse.stated that presently there is a growth of
diasporas- of Ethiopians, Ghanaians, Chileadsnew forms for old ones such as the Indians an
Chinese. The IOM puts the estimatiomafa@hdiving in the diaspoBamaillion. The Nethrds is rank

among the top ten destinations for therefiestble country to setti@hlmgnaians (World Bank, 2008). Tk
IOM also reports that 10.5% of the 16.7 million people living iantie &etmegiantgIOM, Feb 2010).

Ghanaians are telaly a newignant group in the Netherlama®ntrast to the more establisheddsioro
and Turkish migrant groups were welcomed to the Netherlands in the 1960s as guest workers
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period of econorgiowth. Othe other hand most Ghanagmamts in the Netherlands have informal status.

The exact number of Ghanaians residing in the Nethedaadtualy unknowtcording to Statistics
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Netherlands, the country was having 18,000 Ghanaians as of 2003. But other researchtbiet are indica

more reliable figure will be approximately 40,000, based on the number of Ghanaians residing in {

he N

who regi st er edpresidential eleceons2000r (Bu@h 2006)." Meanwhile the Ghanaian

Embassy in the Netherlandseuatthber of Ghanaians at 20,000 as of 2008 (The Ghanaian Embassy

The definitionwhat constitute a migrant poputaties from country to country but the international acg

, 20

epte

definition is based on either on nationality or on the lwaintrjteria. All the same, an immigrant population

consists of persons residing in a countrgrn in another countBCIDOFact Book, 2009). These includ
immigrants, legal aomigrants (e.g., reggand persons on student and work visagp@eadgsiding in
these countries illegally too. These individuals are gemedatlgsdi@ng in the diaspora.

1.2Problem Analysis

One significant featuretohe di aspora communities I's the
communitiesr e-hetenet to stay" (Abdel hady, 2008) . Th
return have been identified as aéarplex one especially tvéhdirability of the myth of redsra defining
feature of diaspora life, presupposhs dhdity of the diaspora itself outside the homeland.

| mmi grant s*” attachment t o t htansmtohalisrmabe mid39@su r
which was proposed by Glick Schiller, Basch, észhRiandhey disc@ethat a nekind of migramave
emerge, composing of those whose networks, activities and patterns of life encompass both their
societiesProponents of the concept gtatea large segment of the modern migrants are not develop
ties to themew homelands, but instead maintain social, political, and cultural linkages to their count
Unlike themmigrants, the success of-tragrsnts (as they areedalbw) depends not on their abandonme
of traditional language and custatna Ipreserving their original culture ties to the country of origin
al., 1999).

Tourism, for Hall (2005b), is simply another form of mobility and thus shares a conceptual frame
with sojourning, migration for the purposesatibrederogsorder commuting, and return migration. O
strains of enquiry that have sought to bridge the gap between migriatiomadmttsed on tourism and
its relationship with diaspora communities. Coles and Timothys@d04) foguali @a st our i s
define as forms of tourism consumed by members of diasporic communities. The existence of ¢
approached from the perspective of tourism, represents the propensity for travel and linking
propensity workstbeatays: for the tourist travelling to witness social and cultural elements (e.g. PA
Ghana) or the extent to which members of the diaspora are thelilsehral effectively consutiieg
social and cultural environments as results, sochenadymMbe closely related or hold special significancs

Tourism statistics in Ghana indicate that a quarter of the arrivals into the country are undertaken
' iving in the diaspora wunder t h2007)yp The poansrneis atsd
attracting visitors througefforts of promoting itself as homelahd Afritan diaspora espeddligan
Americans in the USA. The forts and castles used for the slave trade and organisation of the ¢
Enancipation Day, Joseph project ardfitam Festival of Arts and Theatre (PANFEST) attract th
Ghana. These visits are referred as ,diaspor

Ghanalesirs to establish itselé a major tourist desion in the worldthe countris situated in a conttne
which UNWTO desa@i#® having aegative image which is acting as a major deterrent {&waritests
2005) Destination image is a very vital iefuenc t he destination <choi
satisfaadn (Boo et al., 2005). It has been argued by Gunn (1988) that destination imagdegetdves
organic and an induced image. Organic image is formed of a destination from early stage, and is b
learnt of a destination through newspppds, magazine articles, Teleragioris and other wspecific
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information sources. Induced image is formed by an individual of a destination through promo
advertising media influence by tourism organ

The studyocus seeks to explore the othespeaific information sources that can be used to create @
images by¢€using oshanaianoenmunities in the Netherlandsespikcto them maintaining tesheir
honeland. The research will fbekinto how the Dutch commuawityally see the images created &
Ghanaians and whether that will influence them in their decision to visit the country.

1.3Research Goal

To evaluate and analyse how Ghanaia@Nietherlands are maintainintp ttegihomelandoreserving
their Ghanaiauture and identity, and Hmge translate into the creatidasitiation image to the Dutch
community

1./Research Questions

Main Research Question
HowGhanaianaremaintaining ties to their homeland ancealsog destination image in the Netherlands

Research Questions

What are thmotivations that di&ganaians to migriatthe Netherlands?

What wayare Ghanaiansantaifing ties to their homelantture and identity?

What is acculturation ahichoftheacculturatiarientationtsadGhanaians and the Datdbpted
What composealestinatiomiage anddw can it be of relevatoca tourism destination like Ghana
Whatkind of destination imageGaanaiansreate in the Netherlaablsutheir countrihat would
influence the Dutch in travelling toxGhana

Can cultural events been used to create awareness about Ghana to the Dutch communi
cultural events?

7. Do Ghanaians in the Netherlands see any potential in the touris@hadastmilithey invest in it
and which sectors?

agrwnE

o

1.5Report structure

The thesis introduces and gives background information on the research topic then outlining the
goal and research questfonsulated, arstucture of the research refwpter two is devoted to the
relevant literature about migration in gesmesadtionalisrand its activities, the creati@n idetity in the
diasporanternational migration in Ghadahe motivations of Ghanaians to migrate out afttigeifiscou
proposea theoretical framework which transmitted the research goal into a structured approach
the findings which explore the relationship between migration and tourism.

The hird chapteeviewsvhat it means for a destintdibecompetitive by taking a &dakmodel describing

the components of destination competitiveness and it finally ends with destinationAineagaessd the

Interest, Desire, ActidiD@ theory. Thenethodology of the research is the next whagtedetails what
process and methods to use in achieving the research goal. The researchgiarespbetitess methods,
snowball sampling technigp@lysing procedures and limitataid be deal in this chapteganalysis of
the findirggof the chosen methodology of the research both secondary and primary researchesould
in chapter five
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Conclusionsvould balrawn from the analysis of thag&dithe sixthchapterRecommendations will be
discussed in the next chaptefiatheresearchvill be discussedtie next chapter eight. Thédirapter
would be on reflections and discuskibesfindingstbe research.
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Chapter 3 Literature Review on Migration and Tourism

The purpose of chapter tavdirst, provid@ecritical look at the phenomenon ationigind the connection it
haswith tourism, whatrasnsnationalisrand its activities and how identity are formed while residing
diaspora,. The second part would discuss phaseatafriatenigration in Ghana, a small country on the
coast of Africa and motivations that drive its citizenry to migrate. The final part of the chapter wa
theoretical framework establishing the social relationships that existtlwetwercefiis of tourism and
migration.

2.1 Migration

UNWTO and I@nsidemigratioasone of the global issues that is presently having a huge imgéct in
century. The United Nations Education Scientific Cultural Organisation (UNES(DB€s 2igtidesas
the crossing of the boundary of a political or administrative unit for a certain minimum period of t
the movement of refugees, displaced persons, uprooted people as well as economic migrants.
either be intexhor international; internal migration refers to the mitkienibatborders of a country an
international is movement across borders to another country

The OM (2010) currently putsestanation of international migrants ider&iw214 nwolh for2010
representing 3.1% of the world population. Thsgreser@ment from 150 million in 2089 pugrants
indirectly as the fifitbst populous country in the world. This current statistics means that for every 3!

int
Wwes
uld

the
me.
Mig
d

3 per

the world tlay is a migrant which have seen a slight change from the 2000 figure which was for e

persons.

The IOMas identified some global trends thatare  rigyre 2.1: Global trends influencing migration

1 =l

Economic Liberatio

triggering todaly"s mobile w
century: [

the 21
)

investment climate in the world encourag Emergence of

flow of migrants. The higher demaatdior| Transnational migra

in the developed countaed availability of \ /

labour in underdeveloped countiss set

global labour migration in motion. Emergence of } [ Demographic }
k

Economic liberationThe current trade apd
t} [ Economic Decline]
I\

. ) “mi gt aviotr Changes
Economic declineThe global economy has

been experiencing a decline since the beginning
of 2001 which have produced downward
pressure on the movement of labour, especially —
in the information technology (IT), construction, Migration
and manufacturing sectors.

Demographic changesslobal population grogtiows a marked difference between developed
developing countries. While the developed countries, their current annual rate of growth is less
rest of the world*s population i s i nbDemagraphic n
changes affect international migration in 2 ways: rapid population growth combined with economic
peple to move out of their countrred a declining and ageing population pressures countries to
migrants.

5|Page

and
than

g
diffic

acc




Emergencefo A mi g r a n The mewvorks ofrmigants. from a specific region or regions have eémer
as a dominant force in enhancing mobility of people. They influence political decisions in host countries
economic assistance to their countrynofAdsigiinfluence the economic and trade relations bdtasten the

and the home countvidsicirequirenore creative and productive integration processes.

Emergence of transnational migratiddvancements in transportation and communication telcavelogies

hel ped to |ink places and people globally Iljlea
space spreads over more than one geographic space in which migrants can shuttle between more
home. And also apart from physicamerte, the flow of information skills and remittances are the ott
components of the “transnational migration gpa

2.2 Tourism and Migration

Thereareeconomic and social benefits that migration brings to both origin and destinationtiooutatries in a
the identified global trends above, migration is becoming more attractive for individuals to participate in
to the UNWTO, apart from these benefits, migration culturally enriches societies where migrants ar
enhance the touripmoduct and provide labdourthe travel, cateritgurism and hospita#gtorsTwo
distinct concepts of mgnatihi ch can be -ddeedf | Miegdr aatsi o,nFledulodriesi)| a
(MLT) was identified by them.

The growth in interoiaél tourism and mobility has given rise to TLM. Examples include the movement of
people from central Europe to fill tourism employment gaps in the Westdrmiguatipn of male labour
from South Asia to meet the construction demamulgishtiaobm in the United Arab Emirates (UAE). At the
moment, migration has led directly and indirectly to significant growth in tourism to both origin and ¢
countries through increased vissbi ( MVFR) eesgpgko
development of new tourism infrastructure and transport routes in and between countries (UNWTQ, 20:

The concept of tourism associ at ed -residenttnigranisigr at
has being adhtified as contributiegween 15% and 70%hefotal inbound tourism for origin destinationg for
migrants. MLT therefore makes a significant economic contribution to origin countries, as well|as «
strong international networks that leathévgb@s development and investment in new enterprises (includi
tourism businesses) by the family and associates of migrants a@sddnatadyarn their return.

2.3 Tranmationalism

Migratioh ed Tour i sm ( MLT) c hymigaaots have giger aeddnge totthie eoncept a
transnationalisniHannerz (1992:246) ascertain that a number of people who are thought to be typigal m
people in search of work and a better life, return to where they came from aftert $moaugeatseyno
have failed but because that is the way e¢rhey ¢
long period of abseboeught to the fore the concéptnshationalisin the mid990s.

Transationalisiorought abothe development of migrant communities whose members maintain preser
more thn one state (Nagel, 2002pdn these new migrants have duathegsre often bilingual, they
frequently maintain homes in both countries, and they easdgsati@trand national borders (Portes,
1997; Porte et al., 19@nventionally, the concept was typically applied to temporary migrants resid
developed countries.(aélge U.S., Germany and Italyjeporariness of their residence allongtworks
maintainedithin the country of origin was used as the definingainartatiohalisri{Pries, 2001; Riccio,
2001).
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But in recent years, however, the definitioanationalisimave expanded and the concept has been applied
to studyhe behaviour patterns of migrants residing in the host country for prolonged periods of time ¢
among second generation immigrants (Menjivar, 2002). Thus, while the temporariness of stay is

prominence in the transnational literatunetwioeks maintained with the home country are increa
considered to be the core aspeanhafiationalism

Although there is no clear typology of what constitutes transnational-AehBlackr gAKoser, 2001),

sing

there have been numeroesngtis to provide categorisations and typologies of transnationalfdicavities (Al

al., 2001; Nagel, 2002; Portes et al., 1999YAB@hah(2001) and Portes et al. (1999) distinguished be

twee

the economic initiatives, political actions;iandlswal enterprises of transnational migrants (see Figurg 2.2
Adamson et al., (2007: 506) stated that for instance, witFOyy@riGseking in the diaspora, regular links
with their ancestral home are maintained in a variety of waysitshicagtal investment, cash remittance,

letters, consumption patterns and telephone calls.

Figure 2.2 ransnationalismActivities

Economic Political SocieCultural

1 Monetary remittance 1 Participation in 1 Home visits

9 Circular labour elections 1 Establishment of
migration f  Holds membership of SocieCultural

1 Informal cross political parties enterprises
country trade 9 Providing funding for I Joining HTAs

1 creation of small political parties in I Celebrations of
business in home home country national holidays in
country the diaspora

2.3.1 Worldwide Example§ ainsnationalismActivities

Various examples can be cited about how immigrants residing outside their homiblangs 3

re e

transnational activities that indicate their willingness to maintain connections to their home countries

migrate.

EconomicThe most essential value that migration brings to the global economy is the remittances
send to thehome countries. In 2009, $414 billion was sent as remittances by migrants to their h
showing an increase from the 2000 amount of $132 billion even though there was a slight decl
financial crisis. More than $316 billion wemldpinig countries as remittances in 2009, representing

that
ome
ine ¢
son

76% of the total remittances which clearly shows a sharp increase of 63% from the 2000 amount of ¢

The Central Bank of Ghana estimated that in 2004 US$1.2 billion flowedyrds teenittamdes. This

amount is believed to be appately half of the total flow of meméted to the country through informal
channels. Remittances are critical to the economy of Ghana because they are the second most impor

of foreigexchange after exports (Bump, March 2006).

Political ThdeadershipfCyprus$as realised the valuable contrilhatiahditizenry overseas mikeards
thecountry devel opment . So t heysthaatvee bednagcaegtiagdg “
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political di scourse which encourages the po
citizens of their ancestral home (Adamson, 208va#idhi)ityf new communication technatatygheap
transportation for thispersed groups of Kurd exiles and political elites has helped themdtduniterac
dense networks acr&ssopeThese havielpthemto bypass, contest and challenge offistiuctions of
national identity in Tuiéedamson, 2007:5@ManeDual Citizenship Regulation Act was enactedan 20

pu
t an

02

make it possible for Ghanaians in aboard to keep their citizenship after obtaining the citizenship ¢

countryBump, 2006)

SocieCultural Presently, more and more diasporic communiti¢seasmasd are visiting their homelang
perhaps to weot theiidentities. Thparticipatioonf the Irish in the UK tourism activities is mainly
characterised by prioritised visits t drelatesi
but also a desire to reinforce cultural identity for self and descendants. Even where there is no imn
relatives, visits may involve a search for
identityThis and isitingramily &elatives (VFR)er e t er med , et hnic reuni
that can affect several generations of migrants (Hughes et al., 2010:3).

For the Indians, their intaresocieultural activities astramsnatimalismis the connection they have
towards their home country which is through the Bollywood movies. For them a Bollywood movie is
(Mehta, 2005: 64). Like most diasporic communities, Indian audiences too, for a variety of iegsons
more and more interested in films that deal with themes of Indians, Indian history and Indian nation

Another type of engagement which can be seen indhkusaicaxtivities is the Howre Associations
(HTA% These are associations tlaw ammigrants from the same city or region to maintain ties W
materially support their places of origin. At the same time, HTAs create a new sense of communit
immigrants with similar backgrounds.

HTAs have been seen to be actiughbrt major migrant destinations, such as the United States, Eur
parts of East Asia. The total number of HTAs in the world is unknown as these associations cha
every year. Mexican HTAs number somewhere around 3,000 and Fiipinargooupgo 1,000, wherea
there are about 500 Ghanarganizations. Fany HTA, the primary activity is fundraisingydiomgon
programmes or special needs, such as a natural disaster in the home country. Most HTA projects
the promimn of health or educational activities.

2.4 Diaspora and Identity

As the world is getting globalised, humans are frequently travelling around from one end of the plz
Questions | ike ,where is my €ecdme essential queationd ina
i mmi grant*"s | ife (Bandyopadhyay, 2008:79). (

the growth of the diaspora coupled widtddegemovements and displacements of peoples, tourism anc
the internet and a collapsing sense of space and time, and many other factors had lead people
guestions (Tilley, 2006: 8). Palmer (1999:314) describes identity as an individual notion where ir
upon the differing identitkadlable to them in order to construct their own sense of who they are and
fit it. 1dentity provides individuals with a systematic means of defining others as well as defining of
and Mael, 1989).
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Occasionally immigrants livitigeinliaspora are faced with the dilemma of shedding their own ide
taking the i1identity of their host country or
host country depends on what combination of accuiltntatimmge immigrandsid host communities are
willing to adopt. Bourhis et al. (1997) proposed the Interactive Acculturation Model (IAM) which is
account of the intergroup processes that can characterise relationship thet @xist tetveaunity

members and nrdaminant immigragrbups. Five acculturation orientations were identified that b
immigrants and host community members are likely to adopt towards each other (see figure 2.3).

Figure 2.3: Five Acculturation Oiégions of IAM

MARGINALISATION/EXSIONISM INDIVIDUALISM

Alienated from origin culture/deny the choice Define/valuubemselves and others based
to maintain their origin culture. on their personal characteristics rather than
on their group membership.

C =
INTEGRATIONISNM | ASSIMILATIONISM 5 SEPARATISM/SEGREGATIONISM

Maintaia s p e ¢ t s cultufe wiile i 'g i = Abandowrigin culture for sake of adopting = Maintain origin culture but reject/keep thei
adopting key features of host culture. the host culture. distance from host culture.

According to Lee (2010), theydentwi t h one“s own c u ldenity ehileertity o
associated witfie host culture is Hostidentity. Homéentity was considered as the source of security v
allows people to be more optheir interaction with peaptedther cultures (Phinney et al., B00@ver,

hostidentity is believed to be more strongly linkedcudtsci@daptation because of the inclination t
things the ,local way® (Ward and Kennedy, 19

This information on identity andusatial orientations will not be deemed critical for the final outcon
research but instead the setting of the discourse would be entrenched in the analysis of the
research.

2.5 Migration and Ghana

Ghana has had a long history atitibtreof population mobility. International migration within West Af
between the region and the rest of the continent, goes back to timel' msnbma@ibeen moving aroun
the world seeking greener economic pé&stardong timeresehy Ghanaians can be found in every cori
of the globe from Afghanistan to &afmn Australia to Green(@tthna News Canada, 20B0).
according to the Iglinyi of Foreign Aff@issimates, Ghanaian migrants can be found in more than 33 ¢
around the world (Quartey, 2008&@) distinct phases of international migration in Ghana was iden
Anarfi et al. (2003).
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Minimal Initial emigration Largescale Intensification &
emigration (1970s) emigation (1980 Diasporisation
90"

*Became a *International *Unskilled, *Emigration to
destination for migration semiskilled & Europe, and
West Africa accerlerated highly skilled North America
migrants «Reason was labour left the «\West Africa

*Late 1960s because of country was still
experienced economic * Estimation of 2 number one
little hardships million people destination for
international «Emigration of left the country Ghanaians
migration professionals *Economic «Qutside Africa,

*Reasons were «Host countries decline and UK, Germany,
mostly for were Africa political The
education, countries such persecution Netherlands,
training, trading as Uganda, were the main Italy, USA and
& foreign Botswana, reasons to Canada was
services Nigeria & leave the the perferred

Zambia country. countries.

Figure 2.4Four distinct phases of International migration in Ghana

2.6 Motivations that drives Ghanaians to migrate

Even though there have been improvements in economic, political, and social conditions during the la

which should give Ghanaians an incentive to stay in their home country. Majority of Ghanaians
below the poverty level, and thengeesf dynamic diaspora in the major capitals of Europe and North
countries act as an important pull factor. The pull factor is so strong that many citizens of Ghana r
leave the catry by going through dangeoaiss such aset crossing the Sahara degdrtEurope their

are
Ame
sk tf

intended destinatiéive motivations had been identified that drives Ghanaians to emigrate from the c

(Quartey, 2009:30).

Refugees/Asylum seekeBefore the onset of constitutional rule in 1983y&heanked high among the

countries of origin for forced migrants, with 97,536 Ghanaian applying for asylum in the industrialis
fact, Ghana was among the most important African countries in terms of application for asylum f{
2006). This move for asylum came about because of perceived politically motivated fears, which re
Ghanaians fleeing and seeking international protection. According to Anarfi et al (2003), between
Ghana ranked thirtieth in asghpfications to developed countries. The political situation in the col
improved since the onset of thepamtisystem which resulted @r &vanaians seeking refugee or asylu
status.

Labour/ Economic Migrant®uartey (2006), Docquiet iarfouk (2005), and OECD (2005) states
Ghana has a skilled expatriate rate of 46 per cent. This represents the highest skilled emigration r
after Haiti, for countries with a population higher than 5 million people. As dieypopylpsmople
increases the pressure to migrate also increases unless the employment opportunity for young
entrants improves.

In terms of employment by séleohealth sector absorbs the largest number of Ghanaian emigrants
counties (19% of the total), followed by the manufacturing sector (18%). Other targeted sec
wholesale, which employs 12 per cent of the total Ghanaians aboard, and real estate, which empla

Education: The number of Ghanaian studemsiipguniversityeducation abroad had been steadi
increasing, from 4,661 in 2000 to 8,090 in 2004. In subsequent years, however, the total number
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registering at 8,416 in 2005 and 8,064 in 2006 (UNES®any@iednaians acquire gkéls at foreign

universitie§he US and the UK remain the most targeted countries by Ghanaians. There were 3,2[72 G

students in the US and 2,894 students in the UK in 2006 (UNESCO, 2006)

The UK is the favourite destination of graduatecstugtsmisiment scholarship, accounting for almost 5

3 pe

cent of studenBublic scholarship programmes may unintentionally encourage migration by providing

only to students and academic staff that studyBalkahasl.these scholarship beneécidwrere are many

Ghanaian students in developed countries who are being sponsored by their relatives, friends, and i

among others. Unfortunately, there are no statistics on this category of students.

Tourist and VisitorQuartey (2009) shtin country report of atign in Ghana that Ghanaadénsad
constituted a total of 28 per cent of all tourists who left Ghana BLEB3. Repd@SS, 2006) revealed
that most Ghanaians on outbound overnight togsC@iVAS countries.§?4), relative to 25.9 per cen
who visit countries outside Africa. A gender analysis of the data shows that more males than fe
outbound sanrdy trips to ECOWAS countries, while slightly more females than males embarked
overnightips. However, higher proportions of females went on both ouithaytrdpbsaane overnight trips
outside Africa.

Family Reunificatio@hanaian female migrants have benefited from provisions in the destination cqg
favour family reuniomtkizeir male counterparts (Quartey, 2006). An exdmegitedaftom the German
Embassy which indicates that those who live legally in Germany either got their residence p
successful asylum applications or through family reuABaa(iRO0H).
Similarly, the increase in the number of Ghanaian emigrants in the Netherlands between 1992 and
due to family reunion and chain migration (58%), asylum seekers (16.5%), and laboundgeaition
Canada once they wereadcce d as per manent resident s, Gh 3
family-reunification policy to sponsor spouses, dependent children and parents (Bump, 2006).

2.7Tourism, Migration and Grid/Group Theory

Tourism experts have bexsearching #nalyse the connection that exist between tourism and mig
William and Hall (2002) outlined the explicit (inter) relationships between migration and touris
productive and consumptive elements are combined to produce situatiam wiobiktiesgare fostered.
The result is that migrants are frequently mobile and incorporate into their travel former home
residence.

Duval (2006:6) stated the Grid/ Group theory developed by Mary Douglas (1978) was to exipdbre |
social environment might correlate with each other. But according to him the fluidity of the theory
and which allows for the use of Grid/Group in transnational situations of migrant mobilities in rela
Thegrouprefered t o the bounded soci al unit which
thought and action by their commitment to a
High group, then, is classified through strongalcaffiiation (Mamadouh 1999). Low group, convers
represented by individualistic tendencies. By gadirast , t he compl ement ary

interaction® (Gross and Rayner, d®@dtr ®&i)nedr
(Caulkins and Peters 2002:50). The two dimensions, according to Widavsky (1987:6; in Mamada
were thus designed to answer the questions ,

The salient feature of grid/gtegryt is its malleability. It is also suggested that the scope of tour
migration and the social relationships that are created as a result of the marriage of these two disf
can be positioned at a particular place on the tourigm/ gnigratilitural map. The diagram present
schematic of how grid/group theory could be applied to tourism aBdenigraEch6
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GRID

Strong Transnational Participatio Scope of Tourism;
R Migration
/ Relationships
Obligatory participatio Sociallyneaningful
and travel return visits
GROUP
Weak Strong
Transnational » Transnational
Belonging Belonging
Sedentary/ Diasporic . .
network affiliations Constrained transnation
participation
v

Weak Transnational Participation

Figure 2.5Grid/Group theory application to migration and tourism

A migrant with a strong sense of grid thesetmrises the strength and meaning of transnational
bonds. This individual, then, has strong transnational participation, and may engage in frequent
their former homelands. Consequently, a migrant with weak grid will tedtywdmxiebeato transnational
social bonds. This individual would be characterised as having weak transnational participation, b
say that such nparticipation in transnational affairs limits or inhibits social and cultundeigignsitiels. |
individuals may, in fact, be sedentary and/or comfortable in their own social and cultural surrounc
consequently, not feel the need to establish and maintain social contact with former homes.

The result of establishing a mape drasks of grid/group theory in the context of migration and touris
creation of four quadrants that give some insight into how migrants might organise their transnatig
times. Each of these quadrants is discussed below:

Strong Grid/Stng GroupImmigrants who are categorised in this group participate in transnationa
(i.e. strong grid) and, at the same time, exhibit strong transnational belonging (i.e. strong grouj
characteristic of this type of immigréet$rexqient return visits to their homelands. Such trips were al
as an adaptive mechanism to living out migrant identities in new environments. On occasion, th
made voluntarily, but quite often they were seen as obligatory.akttyehowever, the return visit wa
used as a strategy to maintain social ties within a former home.

Strong Grid/ Weak Groupuval (2006: 9) stated that there can be two ways of characterising immig
are found in this category. Firstly, @rticgption of migrants in transnational linkages is strong, yet the
to which they feel a social tie with larger groups and identities scattered across political borders
can be said that such migrants have become tempordedlgehobigzause of obligation. This obligatio
manifested to some extent through remittances (e.g. Philpott 1977; Rubenstein 19987). Travels
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such migrants is not entirely or solely based upon maintaining ties and solidifyistyipscialiretdtier
on the necessity of the exercise.

Secondly, strong transnational participation yet weak transnational belonging might explai
disjointedness that some migrants feel after migration. In essence, the high gridfcsogadisptibsid

might explain some migrant behaviour that involves travel to former homelands in order to renew
is thus not unlike the strong gird/ strong group category above, but what is different is the degree
felt anddesired by the migrant him/herself. The migrants may be mobile for more than one rea
travelling for reasons of obligation (i.e. weak group) but also in order for them to solidify ties with

circles (i.e. strong group).

Weak Gd/ Strong Group: Migrantsexhibiting weak transnational participation yet strong transr
belonging may be said to be constrained from participation in transnational activities. These migr:
be financially incapable of, for examplatlyegavelling to former homes or have social obligation i
current place of residence (i.e. families) that prevents travel. Individuals with weak grid/ strong gro
particularly strong spatial ties to diasporic or communal fmatiahertgaturing members of similar ori
because it is one way of ascribing themselves to a particular identity without having to travel to the

Weak Grid/ Weakroup: Migrantdound in this category are found to be rather sedemtasy ah te
socialisation when the extent to which transnational belonging is weak and the degree of
participation is also limited. Thus, weak grid/ weak group characterisation represents the abs
transnationbhsed social and cultficals. Temporary mobility, in the form of travel to former homela
such migrants is rare and almost never in association or directly as a result of belonging tc
transnational network of other migrants. Also, the degree to wigidntbgsetinipate in diasporic affai
wi | | be variabl e. Il n effect, , Not al | i mmi gr

The main theoretical research approach for this thesis would be based on the Grid/Group the
above. One of the ahbjes of the thesis is to assemble a suitable theoretical framework which
incorporates th@nsnationalisraf the Ghanaian communities and other topics discussed in this chg
also allows for a structured approach for the presensatadysenadf the research findings. The Grid/G
theory perfectly suitable for achieving the research goal set out.

In the final analysis, chapter two initially took a review on the phenomenandthrigatitection that it
haswith tourism, wheansnationalisnis and it activities including worldwide examples and identities
formed while residing in the diaspora was also deliberated upon too. Ghana had gone through
international migration which revealed that alargieesuigratioh Ghanaians occurfiesin 1980 to 1990

and the five motivationspghsita Ghanaian to emigrate out of his country was described.

Lastly at the end of the chapter, the Grid/Group theoryneashehmae theoretl research appohito
look into the scope of tourism and migration and the social relationships that exist between the two
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Chapter 3 Destination Competitiveness and Image

This chapter discessvhat competitiveness in destination means and a fieimehatriconstitutes
destinabn competitiveness is loolknahe same vein, the chapter reveals what a destination image Iis
types of image, the role of image in destination,stledheory of AIDA is anadyskthstly how organic
image bdestination image can be created by the Ghanaian community in the Netherlands.

3.1 Destination Competitiveness

The research gastio findbut hownaintaining ties to homeland and ibgi@ityanaians in Netherlands helps

to create a destination iniagleeir Dutch host. But it is extremely important to discover if a destination

and

has

it takes to be competitive in attracting potential tourists to the destination even after a good destinatio

createdMills and Mason (1985) and Dann (1p8%ied that destination selection is dependent upon
potenti al touri st” [
This is where destinatiompetitiveness comes in

the
S perception of the abilify

According to Kim and @w§003), the issue of competitiveness in the business environmeat have att

increasig importance in the face of grgWibglisation and more intense domestic competition even

in t

tourism sector. The work of the World Trade Organisatiod ¢\EDD)atged the opening up of trade which

means businesses in the tourism industry can bedoegeri ant on their gover
ensure their survival anymore. Businesses in the industry are now facing the doukleitheeaatidrpbat
competition to attract tourists on one hand whileéhen itingtmdtional businesses @ on the increase
(Kim & Dwyer, 2003).

n i

Destination competitivenesabautthe ability of a destination to create, integrate and dshwver tour
experiences, including vatlded goods and services considered to be important by tourists according to
(2009). He stated that these are the experiences that sustain the resources of a destination and help it
a good market positietative to other destinations. A conceptual model of destination competitive
published by Ritchie and Crouch (2003) gives an analysis of what makes a destination competitive wh
seen in figure 3.1. The model is made up of both the glolmasaadcevironments, comparative and

competitive advantages at the destination and tourism mhafagamakiation would be do@hana as
destination accoglito this modelWppendik.

Other individuals also have suggested some ideas abdastimaticm can be competitive. Poon (1993)
proposes four key principles which a destination must follow: put the environment first; make toyrism

sector; strengthen the distribution channels in the market place, and build a dynamiglpreatersgotor
and Govers (1999), in their study of confere

n c

relative to other destinations can be done along seven attributes. They are facilities, accessibijlity,

service, @rall affordability, location image, climate and environment, and attractiveness.
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Comparative advantages
(Resources endowmehts

Global Environment

Terrorism attack

Global epidemic diseast
Economic sanctions
Wars

pPODMPE

Domestic Environment

Competitive advantages
(Resources allocatiops

Exogenous Comparative advantages

1. Natural Resources
Climate, Scenery, Landscape, Minerals

2. Cultural/Heritage Resources
History, Music, Paintings, Folklore, Temple sites
Special events

3. Capital Resources
Fixed Investments and growth

1. Superstructure changes
Political climate cbes,
Ethnic tensions harmonisation,
Laws or regulations supporting
Cultural diversification

2. Chance events
Spread of disease,
Natural resources deteriorated,
Significant world financial exchange marH
events.

Endogenous Comparatizdvantages

1. Human Resources

Education in commerce, Training on job, Protect

and care of natural resources

2. Knowledge Resources
Expanding and localising existed exogenous
resources

3. Technological Innovations
Operation mode innovation, Special eveis,creal
Electronic information resources

lon

fi

1. Infrastructure Investments
Accessibility designing, Accommodations,
Transportation systems, Characteristic food

2. Strategic Planning to market Ties
Building tourism &igks with related characteristic
Creative activities

3. Maintaining Resources
Regular maintain schedule, protection institution
Seasonal peak load adjustment, Protection
technological innovation

4. Monitoring Resources Allocations
Resources I/O analysis, @stireg monitor system,
emergence response system

5. Growth and Development
Economic growth, Public security system devel

6. Operational Performance Effectivene
Onestop tourism package services

7. Facilitating Resources created
Public services, Financsatirtions

Tourism M

M
(0]

In

© @S @99 [=

anagement

Resources Stewardship Training

arketing
rganisation & Regulation

Business & Firm Integration

formation Providing

Services

Figure 3.1: Destination competitiveness composition
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3.2Destination CompetitivenessGhana
Table 1Number of hotels and rooms, by grade, 2003

In order to appreciate whatm&hasto offer with No. of No. of %

respect to destination competitivethesslestinatio Grade hotels rooms rooms
mix of the country (attractions, accommo
transportation, infrastructure and facilitiebedms
evaluatedThe evaluation is done according t
resources endowments emwhpetitive advantagey g gigr 1 104 0.6

the model of Ritchie and Crouch.

) 4 Star 4 658 3.8
3.21 Attractions
3 Star 25 966 5.6 |
Ghana"s resource base le i
dlversg. Some of. the'features which make 2 Star 135 2 805 16.2
attractive for tourists include: natural enviro
heritage, historidaritage, cultural heritage, and 1 Star 151 2728 15.7

manma d e attractions, a ce
location on the world map (MoT, 2006). Even
Ghana is well endowed with numerous tourist at{f G4est 165 1,059 6.1
only a few have been exploited. Most of them|

hiddenrém the curious and adventurous visito] Budget 765 8,997 51.8
abroad and perhaps from most Ghanaians _
Review, 2002). The southern part of the country] Tourist 4 35 0.2

developed in relation to the tourist product tf home
northern part.

Cultural heritageFestivals, craftsdaarts, music arn
dance, architecture, traditional shrines, beliq Total 1,250 17,352 100.0
practices, Ghanaian cuisine, and traditional villag

Historical heritageover 30 forts and castles (some of which have been declared world heritage site
Nation Edutianal, Scientific and Cultural Organisation (UNESCOQ)), slave markets, defence walls
monuments, mosques, churches, mission stations, and archaeological sites. The Cape Coast and
are the only world heritage sites that can be Ghardhi

Natural environmental heritageéldlife species include 222 mammals, 128 reptiles, and 38 amphibia
are endemic to Ghana. The birdlife is particularly rich with 721 species. Several Ramsar sies e
There are currently 20 matn a | parks and reserves covering
while forest areas outside the designated pr

The two popular national parks to both domestic andahtarnstsoare the Kakum Natfarkland the
Mole National Park. Kakum National Park, near Cape Coast, is located in a small pocket of rainfg
endangered forest elephants, colobus monkeys, 300 species of bird and 600 spé&@esnofsburisiidhs
the main attraction is the canopy walkway suspended 30m above the forest floor. Mole National P
(170km west of Tamale) is undeniably the colu
Guineaavannah woodland ecosystem. It covers an area of 4,840 kilometres square and is home t

!IRamsar is the name of the place where the agreement on wetland areas (as they relate to
endangered species in teffsuna and flora) were signed.
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species, including large numbers of elephants, arf
hartebeests, waterbucks, buffalo and warthogs. Lions,| Table 2Number of hotels amdoms, 2000

hyenas and various primates calpeagg®n in the park. 06
In addition to these, Ghana boasts of waterfalls, sev Yearonyear % y
quality beaches, lakes and rivers, crocodile ponds, hipp| Year Room: ..o Hotels

sanctuaries, gardens and zoos, as well as scenic landsg
Other mammade attractionghe Akosombo Datriake Voltg)

colourful markets, conference facilities, bustling nightlifg 2000 13,00¢- 1,000
and art galleries. The spa and wellness industry is] 200114,17:+9.0 1,050
steadily in Ghana with the Holy Trinity Spa and Healt] 2002 16,18(+14.1 1,190
Sogakope being the forerunner in the codninytiee Weq 5403 17,35:+7.2 1,250

Africa sub region. Given the wide range of tourism re

Ghana is capable of attracting visitors for various 2004 18’07§ +4.2 1,315
business, leisure and recreation, educational studies, 4 200518,89:+4.5 1,374
treatment. 2006 19,837+5.0 1,443
3.22 Accommodation Note: *estimate

The accommodatiactter in Ghana is characterised by | Source: Mistry of Tourism and
accommodation establishments with the average nd Modernisation of the Capital City/Mjntel
rooms being between 13 and 14. Small accom
establishments are generally of a lower dstinastardarger

ones. In 2003, there was only orsdlivendour foustar hotel@Millington, 2005t there might be a like
hood there might more.Mdare than half of all the rooms are in the budget category, with an addit
being in the tvgtar and or&tar categoriésee Table .1)

The hotel devploent in Ghana is heavily concentrated in the Greater Accra Region where the cap
situated. There have been significant increases in the number of rooms and hotels in Ghana g
20002006. The average annual growth rate in threofiwodias has been 7.3% beestated period (See
Table P Also in 2007 and 2008 saw the rise of the building of hotels becaukmgfatlelyzdions of the
fiftieth anniversary of attaining independence and the hosting of the Afticanrs €aptbNournament in
January 2008. The hotel developments were seen in the four hosting venues for the football tour
Kumasi, Sekofichkoradi and Tamale.

3.23 Transport

Air TransportThere are seven airports with runways inagBhangh only Kotoka International Airpor
Accra functions as an international airport and gateway to the outside world. There are direct fligl
to the USA, Europe and to African countries by the national airline and other igteseatiamihesddke
the KLM, British Airways, Lufthansa and other African airlines too (Millington, 2007).

Road Transport by road either both within the country and on international routes between Gh

Burkina Faso, L a Téxstaedrouios |I( vno temddo ly eelatidely Bhong mutes

providing town and H&m services, although some do cross borders. The main bus operators are
Transport Corporation (STC), Ghana Private Road Transport Union (ERRTtahspmartocompanies.
These provide letigtance domestic services as well as operating international services to ne
countries.
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Rail The primary use of rail transport in Ghana is for the movement of goods, but there are passt
as well mostly in the capital, although these tend to be slow.

Sea The main harboursGhana are at Takoradi and Temiaebeitare no longer any scheduled passen
vessels operating to internationedadiestisThere is a cruigery that operat@sthe Volta Lake calleddi
Princess tr anspor tbodnlgand. our i sts to the

3.24 Infrastructure

According to the Ministry of Tourism, appropriate infrastructure, particularly in rural areas, is insu
of the quality of roads, accomtinad credit card facilities, rest stops, tourism information centres, sh
Most tourism developments are confined in a few regions of the country, but mostly they are situat
and its environs.

3.25 Facilities

Shopping facilitie€Especially in the capital, Accra, there are some modern shopping malls as well 3
of thriving markets scattered across the country. The popular dfesotddattket and Kaneshie Marke
(all in Accra), Central market in Kumasi, Kintant@m@dahiman Market (all in the Brong Ahafo Reg
the country). Ghana has the concept of having a cultural centre in each regional capital wher
souvenirs, art, handicrafts and traditional cloth made from the region and Ghedaaadesdisptay
tourists.

Food & beverages facilitiddost tourist attractions can offer several international as well as local cu
almost evenatery offers Ghanaian cuisine.

3.3Destination Image

After a critical evaluaticthe@icompetitivess of Ghana asdestiation needs to, lvehat is next is to create
an awareness of the destinatiaptadntial tourists or visitors. Awareness is essential to the success
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destination whidguires thataces to go-allit to draw favoueahttention to itself in an intensely competitive

marketplace (Henderson, 2007). She sees image as a critical factor in promotion strategies of a
, al | d e st i nagdod, bad ant iadifferethiat masgbe glentified and eithea n ge d or
if visitors are to be attracted. The concept of destination image is seediaeasionti, with cognitive
and affective spheres, and has been defined as an amalgam of the knowledge, feelings, beliefs, ¢
expedtions and impressions that people haveaatmued locatioGreation of destination image i
complicatedhichGunn(1988proposed there are two typeganic and induced.

Organic image is said be formed of a destination from an early $taged andwhat is learnt about the

destination through newspaper reports, magazine articles, TV reports-tmudistinepaoific information
sources. Meanwhile, the image that an individ@dldiorra destination through the help of promotion
other advertising media which are directly influenced by infomwaitobygteerism organisations is
regardd as induced image (Gunn, 1988). A third level have been added to the concept of desti
which Fakeye and Creamptmame( 199Mh) scalelf efycomm
when they actually visit the destination by having a direct contact and actual experience at t
(Awaritefe, 200%he focus will much be on the creation of organic iesgerialith emphasis on the non
tourism specific information sources.

The thesis is much interested in the othaurigon specific information sources in creating an organic|
forwhich th&hanaians in diaspora can be placed into that categaligieit is one of the-rtoarism
information sources that the research saevasuef creating organicimaQeir | t ur al i den
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sense of solidarity with the ideas of a given cultural group and to the attitudes, elietsraanifeshed
toward one"s own (aardudttherf) tdhulst srodli damrouys

Anholt (2007) sealtureasplaying a critical role in moving the current image of a country towards a
one.According teiman entire citizenry of a country being fire up in becomirgexenoiuth couritrg
values and qualities creaasadvertising medium which is actually equal to the enormous
communicating something so complex to so many (Anholt08)0F7epple are said to deduce a great d
about the inner qualities of a nation through its cultural enterprises. Thatasanvaioedhsiehaviour

of migrants has a role to play in image formation. As seen in the previous chajptesotiieudtspalc
activities dfansnationalisnmvolves migrants participatigtivities that identify them as originating frg
particular country which showcase what the country have to offer culturally. Culture is a m

ore
task

eal

ma
ore

communicatof national image than commercial brands, even if it does work more slowly according tc

(2005).

However i$ essential to understangtbeess that an individual have to go through when creating an i
a desination. Ringer (19p6int outhat understanding images that individdslsefraestinations is wital

mag

the manipulating of the attributes of the destination, to help destination managers to shift the product

the gap in the tourist market. A strong positive imagetthhbldwould be crucial in their preferenc
select alternative destinations. The AIDA (Awareness, Interest, Desire, Action) theory articulated
literature by Law (1991) and Getz and Sailor (1993) looks at the role imagesaliavesaiedasti
(Awaritefe, 2005).

The theory put forward the process that an individual will go throughtiefgrerfiaalesstination to trave
to. First, the potential tourist/visisbhm@aware of ttestinatiomavethe interest andsite created through
the design and delivery of a positive destination image to them. An action to visit will only occur
images have been formed in the mind of the potential tourists and that ibidgl lndiseoytotential
destinatts i n the individual s choice set. I f t
sufficient enough to make the choice set then nothing will convince them to select the destination.

The research report first is to evaluate hara@rathe Netherlandse maintaining ties to their homelar
helps in creating awarenesthahao the Dutch commutiign analyse whether the awareness have b
successful in sustainingirderest, desire and finallyaetion on the part of Duditizens to sit the
destinatiofsee figure 3.2)

Created by Ghanaians in th
Netherlandsy maintaining
ties to their homelands

Interest —

Analysis would be done to evaluate whether
awareness created by Ghanaians have been able
to create an intstedesire and action on the

Dutch community to seghana as destination to
travel to

Figure 3.2: Processes of destination selection
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Even though, no two people will perceive a destination identically according to Mayo and Jarvis
destination perception is sedeatid varies between individuals and between groups of people from
cultures as well. That is where this research partly wants to focus on the image the Dutch have
which can help the managers of the tourism industry in Ghaateigdan sttract them.

In conclusipohapter threeviewed what make a destination competitive in the global setting by eV
model by Ritchie and Crouch (2003) for acestgiatjon competitiven€éesmodetomposes global and

domestienvironments, comparative and competitive advantages that a destination have and las
least tourism management. iNextat a destination imagabisutand the diffent forms that exist are
discussed witkpeciafocus on organic imagewlch Ghanaians are categorise aomosm specific

information sources. Ghanaians maintaining ties to their home country, cultural identity and consta
their country was seen as a ddmontourism specific information sources. EiealyyDA theory was
proposed to study how the Dutch would select a destination like Ghana if the first compong
awareness is created by Ghariaitimes Netherlands
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Chapter 4 Methodology

The fourtieshapter focuses on é&xplanation of the research methodsdagying the research in gettin

answers tthe formulated research questions. The chosen perspectives of the research will be presente
as the secondary research will be described first. Followadary tlesgarch techniques, which integrated

a ,Multiple Mixed Methods® approach to gene
2007). Further at the end of chapter, the sampling technique and the sample size usedsafatdae li
duringhe research will be discussed.

4.1 Research perspectives

ra
mita

For thestudy, three different perspectives were considered: First the view of Ghanaians on the regearc

connection with other relevardsstiscussed in both chapteahd thredikewise the Dutch community tgo

and lastly the literature. Combing these perspectives helped in achieving the goal of the research st

analysis will be done along these perspectives. The methods used for the perspecdiisessaes furth
this chapter.

4.2 Secondary Research

The search for secondary data or the desk research was done mostly in Breda at the University,
data collected was done across the quagqtitdiiagve spectrum which was used imaginadicieigve
new perspectives on the research topic. The secondary research was vital in helping-tairiccep
objectively and critiapproach towards the information gadleiregl the field research. The informat

er

of N

an o
on

gathered also acted as a bpdhk the data collected from the field research. Data was collected along the

categories of secondary sources given by Kumar (2005).

1 Government or sggavernment publications that have been collected on a regular basis in a v:

of areas andiplished for the use of members of the public and interest groups.
1 Past researches done for some topics by others that provided the required information n
1 Mass media reports published in nEapers, magazines and so on werara#wer good
soure of secondary data.

4.3 Primary Research

The primary research integrat ed]I 2007) whicH natgepdf e
guantitative and qualitative research at the same time (parallel). According to Tashakk®3)ankeTed
use of multiple methods provides better opportunities for the researcher to answer research quest
the study. And allow for better evaluation of the research findings which can be trusted and inferer
them.

The use ahultiple methods of data collection is a form of triangulasioanirhicto ensuring the quality
research (Bailey, 2007). According to her, it is important to collect data from respondents who o
social locations or bkely to haw#ivergent views.

4.3.1 Primary Qualitative Research

Adding the gqualitative research techniques to the quantitative ones was considered as the most
finding out answers to the research questions of the study. According to Kumarof2b@Sgutigatise
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methods by contrasthiecounterpart quantitative allows for flexibilitypacédl of ¢hdata collection which
involvedhe use of nguarticipant observation and unstructured interviews.

NonParticipant ObservatioAs a noiparticipant observer, the researcher is a passive observer, lister
watching the activities of Ghanaians and drawing conclusions from them (Kumar, 2005).This me
appropriate to use because Ghanaians generally feel uncomfortable reviEnnthepserved. The

ing
thod

unstructured observationdeas mostly in the Seventh Day Advieatdt or Ghanaians at Amsterdam, the
Ghanaian shop in Breda and in two different student accommodations located at Delft and Enscheple.

But the usage of this methad it demerits:

1. Hawthorne effect: when individuals or groups become aware that they are being observe
change their behaviour. It can affect the data collected either positive or negative.

2. There is always the possibility of observérabiadserver is biased, s/he can easily introduce
and there is no easy way to verify the observations and the inferences draw from them.

3. The interpretations drawn from observations may vary from observer to observer.

Unstructured Interviewsdntervi@s where there is liberty to formulate questions as when it comes
around the research topic was deployed. They are similar to conversations. The interviewee is ¢

d, th

bias

ton
iven

range to talk about any aspect related to the broad intereséaoftiibe(Bailey, 2007). First question asked

of one interviewee might differ totally from the first question asked of the next interviewee. The
types of unstructured interviewing; for instdapth interviewing, focus group integyieanatives and
oral histories (Kumar, 2005).

re a

The narrative is less structured than focus group but was found to be the best option for rallying imforn

Ghanaian@Kumar, 2005)he two merits of using this tool are firstly, the resedeckpe#k atvo of the
main local languages in Ghana that Ghanaians in the Netherlands are able to relate to. And las
easily feel at home when conversing with a fellow Ghanaian about their experiences in the N
providing informatibat act as supplement to those gained from observatierbaf reactions.

The disadvantages of the use of unstructured interview are:

1 Interviewing was tioomsuming and expensive.
1 The quality of data depends upon the quality of the inegrdabBonesearcher have with the
respondents.
1 The researcher may introduce his/her bias. Researcher bias in the framing of questions and
of responses is always a possibility.

4.3.2Primary Quantitative Research

Quantitative research invaee® numerical data or data that have been quantified in answering the
guestions and goal of the research (Saunders, et al, 2007). The researcher chose the questionnai
data collection technique but according to Saunders ¢titals(2@0ally better to link them with otk
methods in a multiplethds research design as itdisussed in 5.3.1.

The choice of choosing a questionnaire over structured interview technique for soliciting inform
study population wasiel by examining the strengths and weakness of the two methods in affecting
of the findings. Two main issues waimbokvhen deciding on the use of the questiinnare 2005)

1 The nature of the investigation was about migrasoaffessiing Ghanaians residing in ti
Netherlands which they feel reluctant to discuss with an investigator (though the inve
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Ghanaian to0); so a questionnaire was the better choice to use as it ensures anonymity

Ghanaians.

1 Potential spondents were scattered over the Netherlands so the choice of questionnaire wa

to minimise cost since using the interview method is extremely expensive.

For questionnaire, the respondents read the questions, interpret what is expecteddamah ttien W
answers. The designing of the questionnaire for both the Dutch and Ghanaians respondents was
into consideration four out of Youngman"s se

Verbal or open questiohe expected response is a word, a @hasextended comment. Reponses
verbal questions can produce useful information but analysis can present problems.

List Lists of items are offered, any of which may be selected. For example, the list of occupation that ri

is to choose from.

Category The response is one only of a given set of categBie=and,5285years etc.) which the
respondent can only fit into one category.

Scale The summated rating scale (Likert scale) wasfarthdssigning one of the questions for the

guestiomaire. This scale is easier to construct and is also based upon the assumption that each sta
scale has equal ., I mportance® or ,weight" i n
advantage of this question type isetiuction of the risk of respondent opinion being influenced by
respondent while the disadvantage is that the assumption rarely has affiuciag| 2@050

Piloting the questionnair€he questionnaires designed for both Ghanatlhedanch were tried out on &
group similar to the one that make will form the population of the research. The trial group compris
friends (both Ghanaians and the Dutch) residing both in and outside the Netherlands (USA & Dub
guestionnaire was to test how much time is needed to answer them; has the questions have be
and lastly remove any unusabléBidkal 999)

The administration of the questionnaire was done in three main ways:

91 Collective administratiors Wee most successful way in administering the questionnaire
research. It was done in two churches in Amsterdam and Breda, two student accommodatic
Ensckde where Ghana students rasidesome work places that both Ghanaian Rutthhare
found (Breda and Utrecht). High response rate was recorded through this method.

1 Questionnaire was also distributed in public places such as the Ghanaian shop in Bred
campus and the post office near the NHTV University.

1 The questionnaiwas also distributed by sending to the emails of some respondents especia
Dutch respondents but the response rate was very laht@dmepatteer two methods.

4.4 Snowball sampling technique

Snowball sampling was ahasthebest samply technique for the research since little is known about
demographics of the study population (both Ghanaian and the Dutch). Even though the researche
and has been in the Netherlands for some time. This is the process chswlextuging networks
(Kumar, 2008yhich the researcher had established with both the Dutch and Ghanaian populati
friends and colleagues from school, church and other social meetings. These personal contacts
asked to identify atihhespondents in their social circles who are Ghanaians and Dutch to become
sample.
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4.4.1 Sample size

To improve the sampling quality especially for the Ghanaian population and also to compare the f
the corners of the Nethddaa sample size of 150 was decided becausaofethe that the researcher
had access the Ganaians. A decision was ratave 100 of the questionnaire administered in the ¢
Amsterdam (especially in Amsterdam Biljmer) where it vdathabssyaity of Ghanaians residing in 1

Netherlads are located. The other 50distiButed across areas out&rdsterdam such as the Breda, Delft,

Erschede and Utrechlhiswaythe range of the populatiaa expanddtbom which the sample wasnd
and also to be able to draw statistical comparison between the findings freamipebadab, 2007)

indin

apita
he

The number 100 was decided for the Dutch population considering the researcher had little personal

the Dutch comparedh® Ghanaians and the inability to speak the Dutch language too. The distribt
guestionnaire reserved for the Dutch was done in places (Miy gridn8erenth Day AdverttistcE
Breda) that are familiar to the researcher and respandemesleto communicate in the English langu
The help of other Ghanaians and student colleagues who are Dutch and who have personal co
Dutch respondents was solicited. Some of the Dutch respondents haveca(Edaoha beleent thensey
was carried out but didadat out the import of the findings.

The response rate of the quantitative research was 86 for the Ghanaians and 49 for the Dutch w
that targeted (150 for Ghanaians and 100 for the Dutch) but stiéphesentatese enough to retriev
valuable information for the analysis.

4.5 Data analysis

The responses from the questionnaires was analysed using the Statistical Package for the Sc
(SPSS) to explore the relationship the awareness tlagis@Gnanaieating and the Dutch interest to
Ghana as result of this awareness. Anot her
the tourism industry in Ghana per the situation baok homoag other relationships.

4.6 Limitations

1 Getting access to as many Ghanaians as possible to participate in the survey pose a challé
most Ghanaians felt the information gathered would be used against them by both the
Ghanaian governments.

1 Time onstraint on the rasghedid not help in getting access to the Ghana Embassy in the De
and other organisations who are concerned wigifattee of Ghanaiansthe Netherlands to
deliberate on the research topic.

9 Limited financial resources pose a problem iimg@stacany Ghanaians to participate in the su
since they are scattered all over the Netherlands.

1 The time for the survey was not favourable in getting enough Dutch respondents becaus
summer holidays.

As can be seen from the chapterptrspectivesere useduring the conduct of the research to achi
the research goal; Ghanaian community, the Dutch comlitenaityran@dnalysias done along those
perspective§ hesearch of secondary data was critical to get access tedvhgla daakp for the
data collected during the field research.

Primary research made use of a , Mul ti Mi X e
guantitative research at the same timpearhippant observati@amd unstructuranterviews were the

24| Page

ition

age.
ntac

hich
e

pcial
visit
re

2nge
2 Du

n He

rvey

5e it

eve




data collection tools for the primary qualitative research while questionnaire was chosen for the
primary quantitative research. Questionnaire was the most suitable data colleatiggatssder gai
as many resndents (Ghanaians and the Dutch) as possible. SPSS was the analysis tool used
essential information for the research report. Cérediegezfrch encountevéti some constraints with
one of them beitige time period alloddts fieldesarch was not favourable in gettoess to many
Dutch because of the summer holidays.
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Chapter ® Findings and Analysis

The chaptes wholly devoted to finding®fcombinedesearch approachéskefindings of the research are
apportioadinto four mathemes. The first theme is about migration, iderditgretidnalismnd next one
would be on the acculturatioredadation. Third themensdestinatiomage which the findings woulc
analysaccording to the AIDAthearyd t he | ast theme is on Ghana
5.1 Migration, identity antiansnationalism

5.1.1 Migration

79% of Ghanaians migratédetdNetherlands from the 1990s to the presgéb¥aay gm arrived between

periodl98@30sand with 3% Ghanaiarerivinghe period of the 1970s and beforkiang the late 19¢8se

Figure 5)Dnly a few of tlighanaians samplage second genesatimmigrants, they are midstlyoutl

between the agesZBbyearsepresenting 786 Ghanaian respondents
Figure 5.1: Period of migration

3% 39

m Before & during the late 19
E |n the 1970s

Between 1980-90
m 1990s to present

Figure 5.2: What are your reasons for migrating from Ghana

3%

e

the

g a

u Economic o )
Contrary tthe popular opinion tbk Netherlands beir
= Education country of destiqation for_asy_lum seekers, rgfugee
thefourth in the list of motivations for Ghanaians m

Family the country. Only 6% Ghanaians migrated rieat

reunification Education (42%), family reunification %29 an
economic (20%gare the main motivating factor
Ghanaians gave foigrating from Glaato the Netherla
(see Figure.2). 81% of Ghanaiansho migrated
Netherlands in the last four years did soeb
education followed b%o16r family reunification.

m Refugee/Asylun

= Tourism & sight]
seeing
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5.1.2Diaspora anttentity

Figure 5.3: Ways to identify Ghanaians

2%

® Food, dressing, language

m Food, dressing, religion

® Food, language, religion

m Dressing, language, relig|

® Food, dressing

= Food, language

= Dressing, language

= Language, religion
Food

m Language

Religion

Ghanaias idenyf themselves as such in every plaghdhaardound either at home or residing in tl

diasporad 7%of Ghanaiangesidents in the Netherlagisee theidentity as Ghanaians can be sholn
foodtheyeat thedress they wear and tlleguage theylocommunicatén (see Figure 5.3

5.1.3Transnationalism

3% of the Ghanaia@npletiadthedesirdorelocatéo Ghanan less thanyear 136 said would likedtw

in 5 years and 10% in 2 year®f &fanaians saigeywould return herafter they retire &6 are not

really sure when they will return(semg&igure 5.4

Figure 5.4: Time period for relocating to Ghana

m<] year

A year

m 2 years

m5 years

= Not sure

= After pensior

=10 years

27| Page

ne




Table 3hows that all Ghanaians who are in the Netherlands for education and as chfiigeie&sylur

ther willingness to relocate to Ghana in the near future.

Table 3Reasons for migrating and plans of relocating to Ghana

Any future plans of
relocating to Ghana

Yes No
Economic 6% 31%
Education 100% 0%
What are your reasons for mig| Family reunification 7% 21%
from Ghana Refugee/Asylum 100.00%| 0%
Tourism & sight seeing 50.00% 50.00%

3&/0f Ghanaians said their comatiomcn Dutch is poor and 22% was recorded for Ghanaians W

communicate in the language as either fair, goeltenfsme Figure 5.5

Figure 5.5: Able to communicate in Dutch

34%

22%

m Excellent
u Good
Fair

Poor

Figure 5.6: Frequency of Remittances

Ghanaianmaintainties to heir country by thre
main way¥ ®6 of them do participagzonomic
activities followed by7®%6 in sociocultual
activitiesand 3% in political transnationalism
behaviourMonetary remittanceare the mai
activity that Ghanaians doeesnomicrans
nationalisnbehaviourThe monies that they
send is done on a regularly basigitendng
monies monthyl while 3% send the monie
quarterlgee Figure 5.6

= Monthly
m Every 3 months
Yearly

m Occassionally
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The remittances are used for various puBgases. Ghanaiasaid these monies are used soleéhefor
welfare of the family back henile 13% said the monies are used for building hoasies, @diaenily

menters and the welfare of the {ae®lyrigure 5.7

Figure 5.7: Uses for Remittances

38%

m Building houses, educating family
members, family welfare

m Building houses, educating family
members, health care

m Building houses, educating family
members, start a business

m Building houses, family welfare, h¢
care

m Building houses, family welfare, st
business

m Educating family members, family
welfare, health care

m Educating family members, health
start a business

m family welfare, health care, start a
business

= Building houses, family welfare

m Building houses, health care

= Educating family members, family
welfare

8%

2%

Family welfare

= Educating, health care

Educating members

Figure 5.8: Frequency of Home Visits

® Twice per year
= Once per year
m Every 2 years
m Every 5 years
m Occassionally

Three times a yea

Of the percentage of
Ghanaianthatdotake part
in sociaultural activity of
transnationalismfirst 68%
of themdo travel fdrome
visits frequently35% are
abledo so annually anih
33% travizhg biannually
(see Figure 5.8 17%
Ghanaians said thejo
travel to Ghamaice a year.
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34%Ghanaiansndertake these home isitause thedowant tanaintan social tiego family members
left behind whi0%go home to maintairciabties and for holidays. Another 20%idr&tehna for

holidayd4%said theyravel to Ghana &mrcial ties arfdmily emergen@nd a small number of Ghanaians

(4% travé because of famalyjergenoynly(see Figure 5.9

Figure 5.9: Reasons for visiting Ghana

2%

B Social ties and holidal

B Social ties and family
emergency

= Holiday and family
emergency
B Social ties

m Holidays

= Family emergency

Work

Figure 5.16hows reasons why some Ghanaians canniat Gawela compdte the majority of them that
do. Out of th&®% of Ghanaiatisatdo not travel tch&ha asll; 72% of them cisehool arid%family
obligations the Netherlandstlae main reasons that prevent them frotayoetpr visits

Figure 5.10: Reasons Ghanaians gave faigitighome

Document'/c
FinanciaIlOO%

Family obligation_

1%%6 Ghanaianare members of tHeme dwn Associations (HTAshile 8% are not members of any
HTAs Lastly236 ofGhanaiandotake partimat i on al holidays*® celebr
days}hat are held in the Netherlari#$Ghanaiantke part in either in football maiohesiseddiween
the two countri@ike the one played on théuhe of this year at Rotterdam) and musical cenficertsd
by Ghanaian artists, and 18#eof participatefootball matchbstween the two couniriesddition to the
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Figure5.11 Sociecultural Events Ghanaians take part in

® Football match and musical
concerts

® Football match and national
holidays

m musical concerts and Nationa
holidays

® Football match between the t
countries

® Musical concerts perform by
Ghanaian artists

= National holidays' celebration

= Kwakoe festival

Figure 512: Organisers of Socioultural Events in Netherlands

21% oGhanans attribute
the organisatiohsuch ® Churches, HTAs
events to the chioes and

other 21% tdTAsand only
10% of Ghanaians said tlf
Ghanaian Embassy in thg
Netherlands is the organi|
of sociaultural events
Another 10% said both th
Ghanaian Embassy and {

B Churches, NGOs
B Churches, Ghanaian
Embassy

mHTAS, NGOs

B NGOs, Ghanaian Embas

churches are the organis = Churches
of sociaultural events for
GhanaiasGeeFigure " HTAs

5.13.

Only handful of Ghanaians (30%) do paticpgtéevel pblitics activities44%from that percentadpe
take part in political discussion with family and friends or some do those discussions on radio sta
reserveéime slots for such deliberadid¥sof them actually vo@hianaian elections that are held every f
years witthérecent one being in December 2008
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5.2 Acculturation and Education

5.2.1 Acculturation

In accordance witiM,the five acculturatmmentations were tested on both Ghanaians (migrants) a
Dutch (host communi8tyongndorsementamefromthe Dutchon integrationisnbut strong disapproval
was shown fassimilationissgparatism/segregationism and marginalism/exabisitiaisomsee Figure

5.12. On thether hand, theras mixerkactions from the Ducimmunity asaluing other cultures on thei
personal qualities and achievefneritedividualismA slighimajority of the Dutch community had no opit
(429 onthistype of acculttian, 29%f theDutchapprove and2%disapprowkindividualisiviost Dutch
people who were interviewed agree that their society is open and acceptable in their interactic
cultures (i.elome Identidy

Figure 5.12: Actiuration Orientations for the Dutch Community

70.00%

60.00%

50.00%:-
B |ntegrationism

40.00% T
® Assimilationism

30.00%] B Separatism/Segrationism

20.00%- m Marginalisation/Execlusionis
= Home Identity

10.00%-
= Individualism

0.00%-
Agree  Strongly Disagree Strongly No opinion
agree disagree

Figure 5.18lso shows that Ghanaiarsmgrant community in the Netherlands appitegdatiorand
showedsimila disapproval to assimilation, separatism/sagcatizerginalisatexglusianCotrary to the
Dutch community, the Ghanaian community eindorskl acculturationfThe majority of Ghanaian
respondent{®1%plso felt that the Dutch community as hdsirhavdentity

Figure 5.13: Acculturation Orientations for the Ghanaianubdgynm

60.00%

50.00%

H ntegrationism
40.00%:

H Assimilationism

30.00% H Separatism/Segrationism

20.00%- m Marginalisation/Execlusion

= Home Identity
10.00%-

® Individualism

0.00%-
Agree  Strongly Disagree Strongly No opinion
agree disagree
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5.2.2 Education with Accultur

Arelationship was establisietadleen education and some atthéuration orientatitias both Ghanaians
and the Dutdommunitgire inclinetb adopt73%of the Dutch who had low eduagtieesndicateshat
thar society igpen and acceptable in their interactiaothevittultures presenthecountrgomparéo the

ation

43% of the Dutevho have higheducatiorséeTabled).

Tabled: Home Identity and the Dutch Level of Education

Low Educatia

Higher Educatiq

. | Agree 70% 29%

The Dutch community is r Strongly agree 5% 14%
open and acceptable in t Di 504 330
interactions to other cult |sagre§ > -
No opinion 20% 24%

Total 100% 100%

Likewise with Ghanaians, the same obsemzatidso identified. 96 br low education and®68f
Ghanaians having higher edu¢sg®ii able)svhich is more than the Dutch with higher education

Tableb: Home I dentity and Ghanai ans;g
No and Low| . ,
Education Higher Educatig
| Agree 53% 55%
The Dutch community is Strongly agree 220 3%
more open and acceptal—.
. o ) Disagree 6% 13%
in their interactions to ot . 5 5
cultures Strongly disagre 9% 13%
No opinion 9% 13%
Totabf Ghanaians respondents 44% 56%

Exploring the relationshipindividualism and educaig¥, of Ghanaians who had low education agrees
the Dutch community value them only on their personal qualities and achievemneni$0goropare

Ghanaians Wwihigher education (see Table 6)
Table6: Individualismmd Ghanai ansd® Level of
Low Education Higher Educatig
| Agree 44% 28%
The Dutch communit Strongly agree 25% 13%
values Ghanaians on t Di 16% Ty
personal qualities an{ 2/S39"€€ 0 5%
achievements only | Strongly disagre 6% 5%
No opinio 9% 30%
Totabf Ghanaian respondents 44% 56%
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5.3Destination image
5.3.1Awareness

98&% of the Dutcsurveyetiad heardr know aboGhana, with the televibging the single medihiough

which they get informagiibout the coun{®®0 but fosomeDutch(224) the combination of newspapers
television and internet is where they get irflaweadkr, only®6 of the Dutch said they get informed frg

Ghanaians

A correlation was established between the various information sources gleatinfer etchbout Ghana

and Ghanaians actualkirtg about their cou(gee Table).7

Table7: Source of information about Ghana@hdnaians tailkg to the Dutch about their country
Do Ghanaians talk to you
about Ghana
Yes No
Newspaper, Television, Internet 13% 30%
Newspaper, Television, Ghanaians 0.00% 4%
Television, internet, Ghanaians 0.00% 9%
Newspaper, Television 13% 17%
Television, internet 7% 4%
If yes, where do you get informed about Ghana | Television, Ghanaians 7% 0.00%
Internet, Ghanaians 7% 0.00%
Newspaper 0.00% 4%
Television 33% 22%
Internet 0.00% 4%
Ghanaians 20.00% 4%
Total of Dutch respondents 39% 61%

3% stated that Ghanaians do actually tathalaountry plus the atffermation sourcesythacaccess
to. Out of that numb20% of the Dutch actually statédhtha get information thrgBlgAnaians ithe

Netherlands talking about their c@ifigf the Dutch sampéaid no Ghanaian had talk to them about t
countryn addition to thdfelient informatisaurces (Television, internet etc.) that they get admmss to
Ghana including ti#gavho only acknowledge Ghanaiansraseftirenation sourébese Dutch stated that

thase Ghanaians are from the country itself when théyeamrentry for work or holidays.

Three wordaereasked of the Dutch respasdendescribe Ghana indicathmgi they kmoabout the
country. These werettitee wosddescriptiothey gave f@hana5®o of therdescribe Ghana Aficg
26%warmand24%poor(see Figure 5)J14
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Figure5.14: Three Words to the Dutch used to describe Ghan
9246 Ghanaiansindicated that they aceeating
awareness abobeir country to the Dutch they co
contact with (either at school, work or oth@riyl
discussing issues that has connection to their hg
1®6 discuss issues such @adture education

economics and politidgch have connection to Gk ® Africa
but education is the singbst discusdeopic by ¥3 m Poor
of Ghanaianwith the DutcHowevelnly 40% Dutc Warm

acknowledged that Ghanaians are indeed ¢
awareness about their homeland. Out of that

25% said Ghanaians talk to them about ¢
education and football which have a connection
country. According to theank WB88% school (21%,
and church (are the places th@yme into contact with Ghanaians.

60% who said Ghanaians are not craatingnessabout their country in the Netherlands gave se
reasons. Some of these reasonstherdiave not actually meGdranaiarthe Ghanaian communigya
closedone “ why s h @&hahaianstaltecatgd?n’certaimagdeas and none in others.

Contraryo what the Dutch said about the Ghanaian commuaitjosei@n84% Ghanaians conceded
that theglo actully socialisewith the Dutchetents and gatherinfse occurrence of such social gatheri
according to the Ghanaisdene occasionally (31%) and mon#ly [2& venues for theat@vents are
the church (33, school (20%) and workoj1®eeTable 80n the other hand%dGhanaianwho do not
socialise with the Dutch at all gave reasons sutihudshttzee not opethey are borihgnd‘theydo not
feel a sense bbélonging when they are in theit. midst

Moreovepnly 2% Dutch sampledo actualgocialisewith Ghanaiamsth 78 of them do not socialise with

Ghamians at all. The attendancsoatal gatherings by faetchis occasionalli4%) and weekly
(2°P0).Various reasonmsre given by the Dutch for theattemaance of asgcial evenigith Ghanaians.
They were lack time, opportunity hatgler presented itself, tdo#st of knowledge these events have ne
being organised and they have no contact Githrengn whatsoever for them to attend such gathering
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Table8: Attendance of Social Events with the Dutch and the Venues

Which venue do these events/gatherings take place
Do you attend soc choreh School
evgnts/gatherings Church Su e:Jr:l%ri(et Church & su grrr?gri(e School Church| School Supermarket Work Total
with the Dutch | & schoo| =YP work b & work & malls
& malls & malls
Yes 16% 3% 2% 2% 3% 33% 20% 3% 19% 96%
No 33% 0% 0% 0% 0% 33% 0% 33% 0 4%

Table9: Ghanaian Cultural Events as Avenue for Creating Awareness and Which Events

If yes, which events?

Football matd Football matd Musical concel Football match . ) i
; ) ) Musical concert il National holiday Tol
and musical and nationall and National between the two . : X
. . . Ghanaian artistg celebrations
concerts holidays holidays countries
Do you see Ghanaial yqq 45% 10% 14% 15% 11% 4%| 97%
culturbevents as an
avenue for creating
awareness about Ghg No 50% 0% 0% 50% 0% 0% 3%
to the Dutch commun
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936 Ghanaians are in total suppoxtuhatal eventshould be used asaue of creatiagiaeness in the
Neherlands. &bof them think that football matches between the two countries in addition to musig
performed by Ghanaian artists should be used to createesash aivide ddfchose only football matches
(see Table)Aikewise93%6 of théuth respondents also endorsed the use of Ghanaian cultusétheve
37%of them also supporting the use of football matches between the two countries plus musical
artsts from Ghana (see Figure.5.15

Figure 5.15: Ghanaian Cultural Evéivgttcreateawareness to the Dutch Community

m Football match and musi
concerts

E musical concerts and
National holidays

Football match between
Ghana and host country

® Musical concerts perform
Ghanaian artists

5.3.2 Interest

76% of the Dutcbampledaid thes&hanaian cultusdents hadreatedininterestin then to know more
aboutGhana b4 othem said no. Some of thaioh no interest was crestdahow about the couiintmy
the culturaventandwerenot surdf thae is angonnectiowiththeseeventsn getting to know Gh&&o
of theDutch indicatéitht Ghanaianssidents in tiNetherlandbatdotalk to them about tkeuntry make
good impressioon them.

5.3.3 Desire

5% of the Dutch stated that Ghanaian culturdleddentthe Netherlands have thadehave a desto
travel to Ghana whiléo@f the Dutalwho hadapd impression of the cotimtoyigh their conversatwitis
Ghanaians living in ththBigandbeadacknowleddbeir desir® travel to the country

Furthermordy @6 said the impression they got from Ghanaians was quietly different from what
exposd to from othemformation sources such asetbeigion andternetButthe 3% said they had no
desire to travel to any African country for that matteoGiranagh information for themtteedesire to
make the trip to Ghana and finally some respondents see the impiasSioanaasias botlgoodand
baddepending on what Ghanaians tell them

After developing an interest esicedo travel to Ghan&p B&heDutchhave hadccess to some travelling
information about Ghana of &#it6lsaid they get them firawvel agent24% fomfamily & friends &b
from tour operators
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5.3.4 Action

Thisisyet to materialit® those Dutch who havetravel to Ghana yet but dothedese to travel to the
country. Theyid indicate whalheyconsider when they am@osing a dgndion for holidaympefullyt
applieso GhanaThey listed these attribt@% said they look foce weather23% for price 21% for
beautiful beachesndl13%6foraccessibility

42% ofshanaians in Netherlands identifieditheaheritage resoesof the country as thajor attraction
followedy 23% of them cititige natural resourcéee Figure 5.18.8% of Ghanaians identified both tf
natural and cultural/heritage resources of the country as its main attractions for potential tourists.

Figure 5.16: Ghanalsajor tourisnattractions

1%

® Natural resources &
cultural/heritage

m Natural resources & hospitality
® Cultural/heritage & hospitality

® Cultural/Heritage & technologi
innovation

® Hospitality & human resources
1%
1%

= Natural resources
= Cultural/ heritage
= Hospitality

Human resources

54Ghanaodos Tourism Potenti al and | nvest

The Ghanaians who were surveyed duringubeafahe research were asitbeir views on the potential
of the tourism industry back hasra@in willingness to invest in the industry wiiee gmeortunity.

5.4.1 Tourism Potential
99/Ghanaians residing inNleéhelands are of the opintfeetourism industogck home hastture Only
5% Ghanaiangespondents felt that the toumdustry have no potential and they gave these reasons

attractions eds to beaVveloped and thayuld natlentifyany unique attractionsighbe attraoveto the
Dutch because to thbese attractiong an the verge of extinction.
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5.4.2 hvestment

Hov Ghanaians saw the conditions (i.e. economietpphiical home was asked to aepaelude to the
question of whether they would be interestest o theetourism industryo 68 them felt the situation
(political, economic.eback home wagt in perfect conditfamit was fair and bad28 them felhé
situation was good and only &&i@Pivasin excellembndition.

However they are willing to invest in the tourisnd@sgitstyeir misgivings abesituiation back home.
41% of those who said theadibn was fair ahey are ready to do investmentstautisen industry likewise
21%of those who said the situation wésdeadable L0

Tabe 10 Socieeconomic Conditions in Ghana and Opporttmityvest in the Tourism Industry

If yes, would you invest in tl
tourism industry in Ghana w
given the opportunity
Yes No
Excellent 4% 0%
How do you see the situation (political, economic, ¢ Good 34% 36%
Ghana today Fair 41% 18%
Bad 21% 45%
Totabf Ghanaian respondents 86% 14%

1%% said theravasno chance of them investinthe industry because various reasons such as pg
instability, not interested in the industry, not sure of what the returns would bel$ilaadattiepiahet
availablen the country to manage the investments

The investments thd%Ghanaians want to make is éargietheaccommodation, human resoancethe
provision of tourism services such as car rentals, restdseantsgetd®.17.11% of them were interested
in investing in the development of new and existing athideti®f% in accommodation, attractions «
provision of tourism servidesv attractions that they suggestinsinewin@fthe cultural ornants that
the country has, atarism especially with the cocoa crop with Ghana being the second producer i
and jet skiing

14%Ghanaians who did not want to invest in the tourisrhunthegrgaid theypuld consider provided

there is suppourr the Ghanaian Government in the form of incentives such as the tax holidays, stz
etc
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Figure 5.17: Which Sectors of the tourism Industry Ghanaians would like to invest in

B Accommodation, Attractions & Hu
resources

B Accommodation, Attractions & Tol
services

m Accommodation, Human resource
Tourism services

m Developing, training and services

1%

B Accommodation & Attractions

m Accommodation & Human resourg

m Accommodation, services

H Attractions & Human Resources

= Attractions & Tourism services

B Human resources & Tourism servi|

m Accommodation

Attractions

Human resources

Tourism services

Not sure

In the final analysis, Ghanaians migrated to Netherldred4988® to the present more than any perio
the international migration in Ghana. Education, family reunification and economic are the main m
for them to choose this country for migration. The myth of return, being bilingjng| @lé &dsoizim
ties to one"s ho me-tudunabdand political lagivitieseisctive nt@eraatmnalisre 0
behaviour for Ghanaians.

Both Ghanaians ahe Dutch approved integratsothe preferable acculturation for hostuody and
migrant communities in the Netherlands. Firm decision was not exhibited by the Dutch c¢
individualism unlike with Ghanaians who fully embrace this acculturation. A relationship establ
acculturation and education revtbatetess highly educated Ghanaians and the Dutch accepted that t
community have the home identity in comparison to the low educated individuals from both nat
Ghanaians that have low education agree that the Dutch as hostisplaysundividualismaiashem
as a migrant community.
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About destination image for Ghana, the interaction betweenaGtiahaidhstch is poor for érdate
awareness about the country. However, there was an interest and desire footratied tOuBtrana. For
an action to come from them to undertake the trip, these conditions hold relevance to them making &
nice weather, price, beautiful beaches and accessibility.

Above all, Ghanaian residents in Netherlands see thim plo¢etdiaism industry back home and would like

to go a step further by investing in the industry when the opportunity presents itself. Accommogdatic
resources and provision of tourism services are the areas of interest for such investments.
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Chapter @ Conclusions

This thesis hastablishethatGhana haa long history and tradition of population mobility with Gha
migrating for various reasemprevioustyated in the report, a new kind of migrant pcpl&ditmeadans
migrants are maintaining ties to social, political and cultural linkages to their country of origin.
Netherlands are exhibiting such ties to their home countingrthadvgres @fconomic, soatultural and
politicalransnatimalism The researcher i dentified that Gt
can be used to create organic imdgeaioa. Eveahoughihe awareneseingcreated by Ghanaiapoor
because of the few opportunities that have pressghted interactions between them and the D
community. Hasbeing futlanalysed to the extent of indicating a desire and an interest on the part of

to visit Ghana but the decision to teatghlt@shanas yet tdefully realise@hanaians in the Netherlands

do acknowledge the potential of the tourism industry in Ghana and are willing to invest into the
given the opportuniliye research @p came out with these conclusions

MostGhanaians residents inNbéherlads migrateduring the phase of intensification and diapofisati
Ghana“s i nt e Contatyitoothe apiniomhetdatge scalemigration of Ghanadgpened
during the period of 1980 to 1@9iG=najority of Ghanaians in the Haetde migrated from the 1990s to tk
present timeEducation, family reunification and economic are motivations that drives them to r
Netherlandmthe last four yeagslucatiohave becontbesingle motivating factor for Gharmaisisgnto
the country due to the various scholarships programaveshtbamade available to Ghanaian students
pursue mostly postgraduate programmes right here in the Netherlands. These scholarship prograr
sponsored by the Netherlanolgg@nent with the Netherlands Fellowship Programme (NFP) o
organisations such as the Netherlands Organisation for Scientific Research (NOW).

Some Ghanaians also took advantagdanfitheeunificatipolicy of the Netherlatwdbrig their fangitto
join them. Furthermore most Ghanaians always believe the grass is always greener at the other g
countries) eventliie job opportuniteamilablerefor hem to donenial jobs. They do rationalise that t
wages or salaries that thkkynake is much better tharking in their own couBttgnomicsould always
be a motivating factor for Ghanaians to frugrdke country so far as #rerether Ghanaians living in th
diaspora who constantly remit home. This act as@& failtfesh to leave the country even if the econ
conditions back home improves.

For mst Ghanaians, dharess and language the mithings that identify them@vttha n a . Gh ¢
love fohome cuisine has brought about the presence dof ®hapthalNetherlands selling indigenous f
stuff from Ghardome of theshopsan be found in Amsterdam Béjiraea, Breda, Enschede, Den Has
and Rotterdam. There are also Ghanaian restaAmastésdam and Den Haag too. ilslitgak any the
Ghanaian language is very important to them and that is the most significant thing that truly identi
as a Ghanaiakvenwiththe secongeneration Ghanai#imsy are able to communic#éteinmother tongue
of their parentShanaan dresses are worn wdr@epportunity presents itself mostly when attending chu
social gatherings with other Ghanaians.

Transationalisns very important to Ghanaians residing in the Netherlands. Majority of them ha
relocéing to Ghanin less than a year titmis grop of Ghanaiaare those whemain reason for coming to
the Nethdands is for educatamnl as refugee/asyl&orthose who could not decide whewddyeturn
home have these reastrar jobs and familiesheme and the fear of the unkeepercially for those who
main reasons are economical. They reason among themselves that they would probably not e
economic benefits that they are receiving here when they return to Ghana despite risteirmyearning
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Most o6Ghanaians are bilingliak Dutch language is excellently spoken by all the second generation anc

generation Ghanaians who havedstaythe country for more than five yéardanguage became a
necessity especially fordeseration Ghanaians because of the advantage of getting better paying
the menial jobs that sometimes do not reqepeattieg of the Dutch lang@uenaiansMajority of

Ghanaians wlase in the country because of education cannot cemimtméec&utch language for the

simple fact their education programmes are taught amnéwigiiation of the education programme is s
for them to learn the language

Remittances by Ghanaians living in the diaspora plays a role as botty ansbaiad seddfare agencies fo
people in Ghana since there is ho governmental socgbteaiaesnittancasome second after exports ir
term of foreign exchange for Ghana.

Frequent home visits, attendance tewwtaial events and as membersnoétblbwn Associations are the

activities that Ghanaians do as their participaticoutisetensnationalisnGhanaianghat makeisits to

jobs

hort

=

Ghanahave been identified in trdeotthe four groups of the Grid/Group theory which establish the soc

relationship between migration and tourism.

The first group d@éanaians whose home visits are categesizeially meaningful return.vidiesse trips
they undertakeequentlio Ghana are done voluntarityaintain social ties with fardilffiang back home

Such individuals stated t hat”whenhtheywreih @hara. They nse

these trips as an adaptive mechanism in coping with the different environment that they found the
is quietlyitferent from situation back home where the society is a closed knitted one. They keep ¢
with family and friends even after they return from their trips and wait for the next opportunity to tra

Thesecondat egory o fstoGhHamencalledbligatdrparticipation tatravelThesandividuals
only travddack home when there are family emergencies which demands theiogtigsehese to do
with the death of loved ones. In the process of fulfilling thes thieygate the opportunitydstablish
their social ties with family and friends but the degree of socialisation that they have is quite d
purposefly decided on taking the trip.

The next set of Ghanaiansraligiduals whmavecorstrainedransnationgharticipatiorschoolnd family
obligations in the Netherlands are main reasons Ghanaians gave for their inability to undertak
Despite exhibiting weak transnational parithegtioo have strong transnationagimgi@®rganisation of
social gatherings such as barbeques during the weekends is for them to reminisce about home
Ghanaians togeth8ome Ghanaians J8iPAs and churches to socialise with similar Ghanaians who ¢
travel home too.

No Ghanaian was found in the lastajrthup Grid/Group theory for those wheeld@veary, diasporic
network affiliations.

A few Ghanaians bmeamembers T Aswvhichare formed on the basis gbaineof the country they come
from and social idearsneeds. Some of the HTAs that Ghanaians in the Netherlands are memb
AkomodankKkwahuman, Qalangbe B r e d anionMasl rRépsesedative of GhanaiamsgLin the
Netherlands (RECOGIN). bhesne members of these associations becausppbthmity to meet other
Ghanaian®r socialisatighow support to any Gharaidno face apyoblemand sometimes such suppor
is extended to folks back in GBanae reasons were identifigidatisinterest rofjority dshanainsin
joininghe HTAs because of theavailability of time to go to meetings that are scheduled, obligations
havetowards their families hereatsathae isopportunity to meet other Ghanaians in the churches
solely for Ghanaians) they attend
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Organisation of secidtural events in the Netherlands was credited by Ghanaians to the churches
Only a few Ghanaian acknowledge the Ghanaian Embassgrasethef dhgse events. Some Ghanaia
had cause to complain that since the dhaygeernment in Ghana after the elections, the officials
Embassy have not be proactive in their dealings with them either participating in radio discussions
home which might have an impact on them or their families baekthtihaeegahisation of sacikbural
events

Only a few Ghanaians take part in prdtiszdtionalismither in the Netherlands or Ghanapdthgthat
Ghanaians dexhibit for politics is because thegtdeel that their fortunes will chartge fuetter if they
takepart in it

The adoption of integrdiipohoth Ghanaians and the Indidate the true reflection of what the Dutch so
embodies as having a home idévitdgd reactions wedentified with the individualism among the D

and
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communitigut the majority @hanaians agreed this acculturation is what the Dutch society applied to mi

cultures including Ghanai@me reasahat was identifitm the Dutch community not having any cong
stand on this particular acctittnraashat the questiaskedn individualism was not clear to them to m
a good assessmehlso Ghanaianwithlover levels afdicatiorare morékelyto agre¢hat the Netherlands
as a host country displays individualism towards its nmynaitieddiost Dutch peopled Ghanaiamsth
lover levels @ducatioare more likaly agreemetitat the Dutdwociety hasome identity more thidizens
from both nationalitié® Wwavédigher education.

The findings from the research have Bhb@stination imageisnust faBhana it wants to establish itself
asone of the leading tourist destinations in the world. It of utmost importance for the managers
industry in Ghana to evaluate the kirgi@fiatential tourisggse about the countrpeableto effect good
marketing strategies and product development to meet their needbherdvatheonyas effectivia
accessing the role images foangelecting a destination like Ghana

According tGhanaiantheydo creatawareness about their country through the conversation they hz
the Dutch and the hosting of Ghanaian culturah ebeistherlands. Howewvene thing the findings
identifiedwas that thereligle interaction between the @otihanaians in the sociairenment which
does not improtree desired awareness about Ghana.

There weralso descriptioaEGhanas African, poor amdrmSometimesome noAfricans especially the
Dutch in this case are not able to diffeleitiatan the countries in Africa and so see all African as ¢
from a country called Af@tenas part of the 53 countries that make up the African Toatitestription
of Ghanas a poorcountry when compared to the Netherlands holds trsienfie ttaet that Ghana is a
developing country. However, Ghanaians do want their country to be describbdaagifubvulguee,
friendly and hospitable pempdeother attributag not pooGhana is situatedhatropicavhich makeke
coutry experienceoderate temperatures, constant breeze and sunshine.

Boththe Dutch and Ghanaians agreed on tifeéQismnaian cultural everdgesting awareness todbech
communitylhe twaulturakvents that were popular among the two compravities awarenedmut
Ghana armusical concerts peréathy Ghanaian artists and football matches betweesotivdries The
choice for football matches for that matter is no sinpidscunsidering that for both countries, it is
nationhpassion and favourite past iteest was created in the Dutch community through the ho
Ghanaian cultural events. Good impressions were made to the Dutch whdiu Giikatzansheir
countrywhich to them wasitedifferent from tbéher information sourceg tise to know ab@ltanaAlso
cultural events and conversations with Ghaeagabte taenerata cesirefor the Dutch to make a trip tg
Ghana
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The dst elememin the AIDA theory is for the Dutch to actually nipke leamna but that is yet to happe
The research findings were able to identified four things that the Dutch do consider when they
stage ofhietheoryin selecting destination to travel tov@ateer, price, beautiful beaches asbihdity
were the considering factors for their destination selection

Ghana has tmice weathér h a t the Dutch crave for since th

means the country does not experience the strong seasonal chathge®uwttih are accustomed ta.

Temperatures are reasonably consistent throughout the year rangh8RfCSrat2h€&ihern part of the

=]

Ale €

country andldtle bit higher in dry season in the northern part of the country. The opportuné&hrte for the

visit Ghana is during the winter season in Europe. The months of October right through April are
hotter or cooler than other times of the year but are more comfortable since humidity are lower.

One of the main challenges thatinigrivlof Tourism in Ghanddeaified is the country beingaea

high cost tourist destinattonfares, visa and hatglommodation coste high compared to other similar

destinations in Africa and Europe. The Ministry and Ghana d ot ®oaddress this issue of cost

N0t S

f

Ghana wants to attract the Dutch to experience Ghanaian tourism. However, other touridataervices (

transport, entrance fees for attractions etc.) are comparably cheap to the Netherlands.

Ghana has 539 hiletres of coastline with good quality beaches. Some of the most beautiful, serene
coconufringed beaches that Ghana has are situated in the western part of the country. A few of
have been developed in resort style; some exanpe£aco Beach and La Beach aapital, Accra,
Elmina BeacheBort in th€entral Region and Busua BezstrtRn the Western Region.

Most of the Dutch respondents were concerned about how accessible a destination is indloeling G
accasibilitymeans it easy for them to travel into the obtimtiy chosen destinatimwy far apart the
destination is from Netherlandswhether it is easy for them to move around the dEstaratios easily

and
the

hane

accessible from all corners of tiet Whe country has one international airport in the capital and other regi
airports which operate domestic diightsd the countihere are direct flights from the country to the USA,

Europe and to other African countries by intéymatgmased airlines like the Dutch airline KLM, Br

tish

Airwaysl.ufthansand among otheRnad transport is most common and frequently used in the country f

moving from one place to anétberever, compdte other destinations in Europe that theafRutsed to
travelling to during their halidagrms of flight hours, Ghana is just six hours from Amsterdam Schipl
which isiot that really long and far.

Finally, Ghanaians indicaterdaines® invest in the tourism industtyamaGor the fabatthey see the
potential of the industry even though they think the situation (economic, political etc.) was not
conditiorAreas of interest in the tourism industry that Ghanaians did indicate to put the@rentlestme
accommodationuman resources and provision of tourism services. These are the areas which th
Tourism identified as one of the challenges fanohgstiywa Most Ghanaians felt thgpertise ithe
hospitality sector in Netherlands can be tappedmprove the hospitality sector backGaoveenment
support was essential to a fewer Ghanaians in deciding to invest in the tourism industry.

In making the final conclusion for the resparttherelevant findings aheoriesdiscovered during the
conduct of the research helped in achieving the main goal set out from the very beginning. It
Ghanaians in theuresto find improvement in their perboes| donigrate to fulfil that aspirabgresther
geting educatedverseas, reuniting with members of their family who have migrated already
employment which @y better than their jolishana.

They do ndbrget home while going abeirt endeavourat do continue to maintain tiesgh monetary,
sociecultural and for some politically too. tidsedeat they continuen@intairhadtranslated to having
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ambitions of investinghe tourism industry in Ghana with accommodation, human resources and grovis
tourism servicesigtheir point of interest.

Ghanaians can be definitely can used aspecitio tourism information source in creating an organic|imax
about Ghana as a destination but attention needs to be focus in creating the excepted awareness to
commuity which was lacking as the research revealed. Sustaining the desire and interest should be
andextra efforare needet encourage the Dutckakdéhe action of making the trip to Gharas. crucial
to identify the shortcomings that cait of the research on migration, identity and destination image al
Ghana which is helpful in making recommendations in the following chapter. Recommendations would
a practical approach that Ghanaians and organisations concerngut showatatpa positive image for
Ghana in the Netherlands as a leading tourist destination.
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Chapter dRecommendations

These are derived from the themes in the analysis of the research findings and concluded cons
followingecommendations are suggested in this chapter

7.1 Migration, Identity afidansnationalism

Moverant of people from one ptacanotheis a fundamental human regtjpyed bevery individual
including Ghanasarnnternationahigration has negativénpacton Ghafas q u e s ta nedam a
income status because of the massivdramaithathe country experiencinghe Government of Ghana
hasto look at the benefits of migration which sometimes far outweigh the consequences ttoathie has
country in terms of the remittances and development of humaihheSouecemerthrough its consulate
in the Netherlandadoldconsultation meetingsith Ghanaiamg keep encouragitiiemto extend their
knovedge, skills and remittartodselp develop tbeuntry. Thenus lie®nthe Government of Ghana tg
acknowledge the contributions of Ghanaians abroadsadevaEpment partners

Ghanaiaresidents in Netherlandsduane well to keep their cultural identity andilateodakural values to
their childreheir efforts shouldcbemmended and encouragecdcontinue in simitentls. Officials of the
Ghan@&mbassy should hold regular mestthgShanaiansdiscuss issudisat are affecting them and hoy
bestthey canphold goatultural values

eque

The Ghna Enhbassy shoutiiganise margociocultural eventsas often as they can to bring Ghanaians

together. For instarfoe each major ethnic gsganpGhana have specific time of the year that they
festivals to ugshie their traditional calendar which the Embassy can retiye déetieeiiands drganising
such festivails order to bring Ghanaians together in terms for socialising

Another suggestion would be for the Emhiagsgvenonthly programmaesn the variougadiostations

popular witBhanaians layscussmgnational issues that affect them and their families bablsheffoet on
their part can help in translatingteredty Ghanaians politics of tiheountry and minimising the apath
they have for politics both herm &indna.

7.2 Acculturation and Education

The Dutch community need tmimenendedor their men and acceptable attitudieiin interactions with
other cultures even though theydalvemslo not have a concretéoopn homeéentity. Havimgtegration
acculturation as a host community and accepting that migrant commdisipiey simohadhtaithe same
acculturation.

7.3 Destination Image

In order to create awareness about Ghana to the Dutch conassfuityfissiyc Ghanaians need to be
eagerin discussing their country with their Dutch colleagues i afl taspedtily lif€onversations
should be centredwanat make Ghana diffefremt the other Afncauntries such as the friendlofabe
Ghanaian culture, political stability, football and the safety of the countryoomempéieat@ountries.
Frequenthalking about Ghana is cost effesdsieto dand the best optimnuse in creatipgsitive image
to the Dutch commyoither than the other information sources (television, internet etc.) that they h
to.
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Moreexchange programmeasting between six monthes year for either educatiorculturgburpose
between the two counslesuld be encourdges a @tform in creatittte desire aweness about Ghana.
The Ghananbassy in the Netherlands could lmegbe betwedmeGhanain and the Dutch universities b
providingpportunities for the Dutch stuemnts/eio Ghana to have firabd experiemevih the Gharaai
culture and its people. TinedSsygan providacentives such as vesas and tickets, and hoftimgies in
Ghandorthe Duth studentthat takepartin the exchange programiiee Dutch students that have th
advantage to whke thesexchange progranse Ghana would beentually bembassadorfer the
country in the Dutch soeilééy their return

Moreeducational scholarshiger Ghanaians to study irNgiterlands shoblel offeredyhich can still be
provided kiphe Dutch government and other organisatitimsrtprumote interactions betstedants from
both nationalities.

More targeted promdatisinould be done féhanaian cultural evertisat are held in the Netherlands tl(eJ
lence

attract the Dutch to suchtsvéimese events can be the avenue to market Ghana to the Dutch aud
Ghanaian music and foerhg provided at the eventsDuiteh community &rewn to bepen to foreign
food. Organisest Ghanaian cultural events such esutfeles, HTAsd the Ghamansulateh®udl host
events that the Dutch haterest in su@s musicalconcerts with Ghanaians as the main artists an
football matchesFootball matches camlrangedetween the two national teams &ithiex senior or
junior leyaandt can also be between teams in the Dutch league and the Ghatwaan league

Thenextstep is the stainability of the interest th&uteh havabout Ghana after the creation of awarene
Brochures and leafletiesiged bytheGhana Tourisb&d detailing what is special about the country, tc
attractions and travel information about how to get to Ghana candlie thstributeh people who are
present are die cultural events. The Ghambassy shouddsofurnish Ghanaians witichs promotion
materials for distribution at their work, schdulrahds tthe Dutclvho they have contactéily basis.
These materiabouldilsobe availablatplaces that the Dutch frequently doddesr travelling information
such as thieavel agents and tour operators

The Ghana Tourist Board with funding from the GovernmegcaotiGleim@ocumentaryboutourist
attractions inh@na and whyhanashould be the preéetdestination for tourists to visit. This documen
shoulde showon Dutch television chanoekeepeminding the DutbatGhana is worth visitimglas a
result create a desire for Ghana as tourist destif@tizationbout the countrg theinternetshoulde
updated on a regular basisbsotourism information should also be prawvittesl medium too

Ghana Tourist Board with the Mafi$myrism shoulchpromotionson the electronic med@using on the
four conditions that the Dddcbonsidevherthey areleciding on a destinatowra holidayhatis thenice

weather, beautiful beachesaoessibilitgnd thaGhanaloeshave the conditions to fulfil their expectatig
The Ghana Tourist Board with partners like the Ministry of Foreign Affairs, airlines (especlélliiput
and providers of accommodation in &hdeaignnclusivetravelpackagdor the Dutch community durin
the winter and summer seasons. This travel package would include air tickets, visa, accommod:

tourism services at a cheapez puch aslesst®ad 000 t o at t r act darihgethosei
seasonsThis promotion could be offered to students during the summer holidays too.
7.4 Ghanaos Tourism Potenti al and | nve

The Ministry of Tourism with the Ghanbass¥shana Tourist Board and the Ghana Investment Pra
Centre should act swiftly in engaging the Ghanaian dorhiowniigst they can be of assistance
developing the tourism industinactive investmengackagse should be desaphwith incatives such as

tax holidays anthging capital etc. which will make it tbffith@tto ignore the package. The Ministry ¢
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earmark areas of the industry that needs improvement and which part of the country (especial

y to

northern paré}so needs to be develomediextend the package to Ghanaians who invest in these area:

Quarterly meetirtpsoughout the year can be sclediulbe Ebassy with Ghanaians to discuss investm
opportunities in the tourism industry and the betiefiysciraticcrue from such a venture.

In a nutshell, thesee ahe recommendations sarggested for the fitséme. Firstconsultationsith
Ghanaianeesident in the Netherlands to encourage them to extend their assistance to their hom

ent

€ CC

termsof monetary and sldéseloped. Organisatbmore soctultural events for Ghanaians and monthly
programmes on radio stations discussing issues facing Ghanaians are some of the suggestions for

identity anansnationalistiheme.

Recomnmredation isuggested for the Dutch aamiynadoption of integratga host community and tswvar
migrant cultures. Having coatv@ns with the Dutch community, exphnaggenmmes, a@danaian cultural
events such as football matches and museds cearsome of the recommendations fgivgaining a
destination image for Ghana among the Dutch community.

Lastly, attractive investment packages for Ghanaians who are interestethéatonvissh industry back
home
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Chapter & Further Research

The researchas able to prompt cettigncs to be researched further; the most essenwbaldbe the
detaidd studyabouthome identity that the Dutch community regetmshave frm decision afespite
endorsing integrates he prefer acculturation with #sdmost country and to migrant communities in
Netherlands.

The next, is thelationship that education have with homewdsnkiigh educated Ghanaians and the Du
are not convincedoughhat the Dut@dommunity have home identity in comparison to their chiaess w
low educatioAnother angle to be resedrehl be individualism with education

Lag but not the least; a casgfuly Bould be commissioned to look into the opinion heldhbickdime
theGhanaianommunitiy the Netherlandsiidosed community e¥ieough Ghanaians did indicatehey
do socialise with the Dutch.
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Chapter @ Reflections and Discussions

Writing faresearchas not hestrongespursiit. Anytimehere is a writing tq ilbecoras a big headache
Howevershehas to come in terms withn ibrder to thespiration of attainangnaster degree. The mere
thought of writing a master thesis almost gesitbersesearchfom pursaga master degree even though
shedid a bachelor thesis in Ghana. iighshe can say that sbeldhavedone bettdor hebachelor
thesis fromvhat sheave learnt so farthe master programme.

The selection of a thesis thgioot come easyenthough shkenew waatitodowith Ghana as a focus. A
thesis topic wdmally chosebefore the commencement of the second phas€oafishe Destination
management programme butchabandoit midstreanbecause of ciragtances beyond her corinel.
topic waso be about thieourism Poliay Ghana bipoking at the sipnd downs since its inception fiftee
years ago. A new thesis tagsachvosen with the help of Carin (now her sugerviga)brainstorm session
in Singapore by investigdtow a destination image can be created by the Ghanaian community to t
host.

Nextcame thevriting of theesearchproposalorapproval. Findingomation about Ghanaitmsvrite the

proposal and eventuallyrésearch report was gaaige a problem. Coming from Ghana, the researc

knew it is sometimes difficult to access documentechimfbenatin need one. Howevewashap to the
task and was able submit the research prbjpdséath approvédr the commencemenhe®esearch.

The research was charactebige shakstart witreet dragging baitlecision was maaie hepartto start
researctearlyand be done with before the yearSswisimgfor information, reading them and putting
paper was the most tifimgherShehad to sacrifice a lot of leisure time by working daytandestiie
deadlindor thesis submissios@ptembe2010 Honestjythe researchersyaleasantly surpdsehen she
was able to write twerages of literature revilbecause the information gatheresbwagortant to have
in the report but had to beegpdown to leave the vital informaatjon

The field research was done with the help of friendsgares éal@athe university thahatestablished
duringstay in the Netherlands. Fortunttese networks were spread across the length and breadth
countryand their willingness to help her withsdaach was welcomeelief. However, getting access tg
enough Dutch respondents for the dighveymaterialise. Languabe,summer holidays andregponse
from the Dutch students when the questionnaire was send to their mails were some of reason
attributed to the low patranage

Some of the responses that some of the Dutch gaweedagithi surprise and shock. The mostghoc
response was the answer yen one Dut ch t o the question TheHa
response was because oélisencef doctorand the presencellfess and wild animalsheeygould not
travel to Ghanklonestly the picture painted really sadu#nasl a Ghanaian akftican too. Another
r e s p o dedceptidn of<Shana was the lack of water. Thegre suepises from the resultgatieom
the Dutch. The first oas the assertion tli@Ghanaian community in the Neittieita closed community
which wadifficult for hter comprehentla being bias as a Ghanaian, Ghanaians are the ,fhietafigst
and sociable individuals you can found around inrthadsethd even back home. The last surprise is
most Dutch cannot differentiate between Ghana as an African country eotitfentivivah made of
53 countries.

To sum everything tip coming oof the research report has beeosafliilling experien@ndthe jg of
writing something that would be beneficial to mytuobntrgde her to appreciate herself as a Ghanaiar
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Appendices

Appendix 1: Ghana Tourism Overview

The chapter gives a backgroumgsmnaf Ghana in relation to the geography, economic and political
of the country. The tourism industry would be lookedeaiavidmppasis tourism demd, tourism
organisations, tourism plan, and the challenges the industry &ce in Ghan

Geography

Ghanasituated in the western coast of Africa, only f y 2

degrees north of the equator and one of the peac e S il

thriving democracies on the Africa continent. It share & 1
boundaries with Togo t q, — | e d°
Burkina Faso to the north and the Gulf of Guinea, to tl ‘j “

Northern =

Ghana covers a land mass of approximately 238, 5C
kilometres roughly the size of Great Britain with ¢ WL ¢
coastline. The land area is relatively flat and the a bl |
generajl below 500m with more than half of the counti ‘
200m but the highest point in the country is Mount v
which rises to only 880m. The Volta River basin domi 4 &
river system and includes the 46@kgnLake Volta. It N
situated in the easteart of the country and is ¢the W .
largest artificial lake. :

\  Western ‘V 77—1‘.1;&3:“.;\1:“3}‘7!
) ) Central o

The climate is characterised by two rainy season: -
southern parts and one rainy season in the northern 1 n

the country with moderate temperati@&° (21 constant

breeze ahsunshine throughout the year. Map of Ghana and it administrative regions

The population of the country is estimated to be arouna z3

situe

million but official census will be conducted later in the year to know the actual population size of co

population is drawn from more than fortygeibp&; each with its own unique language but the

majo

languages that are spoken by the majority of Ghanaians are Akwapim Twi, Asante Twi, Dagaare,
Dangme, Ewe, Fante, Ga, Gonja, Kasem and Nzema. English however is the officialyanguage, a legac

Ghana began a move towards economic stability and democracy in April 1992 when a referendym w

vote in a new constitution ushering-pamulsystem after a long period of political instability right a

fter t

attainment of independencs.|dtieist and most enduring democratic experiment have made the country

recognition as one of the leading democracies in Africa and sometimes the country is being referr,
of peace in one of the chaotic regions of the world (Ghana@kbn204 @ivided into ten administer
regions with Accra as the capital. At the international arena, Ghaymadiees pdaigbkeeping role; havin

ed a
ed

g

troops deployed in La Cote d" I voire, Sierra L

The backbonetb& Ghanaian economy is agriculture which employs about 60% of the working populatio
the year 2009 the sector contributed 34.5% to the overall economy according to the Ghana Statistic
(Joy FM, July 2010)--argsGpraducer oficacoa tinhthe wavid antl also signi§can

producer of commodities such as gold and lumber. Tourism is one of the sectors of the economy ¢
of foreign exchange for country, after cocoa, gold, remittantes diah aloexyis.
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According to the Ghana Statig
Service, in 2009 the total value of  Talle 11 International Tourist Arriva00606
and services was GH¢ 22 billion (| Year Arrivals

$15.4 billion) representing a grow
4.1% of the economy (Joy FM,| 2000 399,00
2010) . Ghana“s 2001 438,83
democracy has bided well the| 5002 48264
continued ~ economic  expan| ,no03 53082
(AfDB/OECD, 2008). The Ghan 5494 583.91
Cedi (GH¢) is the currency of 2005** 642 30
country. Ghana has one of the hil 706’53
per capita in West Africa due tg Note: *estin}ate
country®s abund *In April 2006 the Ministry of Tourism reported 408, 187 arrivals for R005,
resources. But however, it | may 2006, it reported 421, 799 arrivals for 2005, and in June 2006, jt repo

dependent onndncial and techniq 428,533 arrivals for 2005.
assistance from aboard (Millington Source: UNWTO/Ministry of Tourism and Modernisation of the Capital

According to the United Nations Development Programme (UNDP, 2009:213), Ghana is ranked
182 countries which is in the medium human development for the develiggpooHDY 0.500

0.799). The 2000 population census of Ghana showed that 45% of the population (approximate
employed and also 57.9% of the population from 15 years and above can read and write (SNV, 20

Tourism Demand
Tourist Arrials

Tourism statistics shows that there were over 700,000 international tourist arrivals in to the co
representing a 77% increase over the period from 2000. The average annual growth rate is 10%
above average rate againstdiniel as a whole and West Africa in particular (ség Table 1

It was estimated t hat during the country?®"s
sharp increase in visitor numbers due to floag/eatebrations. But it wekipated that the growth in
arrivals would have reach 20% during 2007, thereby indicating a figure short of 850,000 arrivals
momentum was expected to be cérried

forward, although at a slightly redueesle 12international Tourism Receipts, 2060

growth rate of 15%. Therefore pdojecte Receipts  Yearonyear % Spend/tourist tri
tourist arrivals for 2008 would have£each (US$m)  change (US$)
975,000, just short of the 1 million thiat the
Ministry of Tourism was aiming for in R007. 2000 290 - 727

2001 320 +10.3 729

2002 358 +11.9 742

2003 414 +15.6 780

2004 466 +12.6 798

2005 520 +11.6 810

2006 582 +11.9 824

Note: *estimate

Source: UNWTO/Mintel
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Tourist Receipts
Table 13Estimated International Tourist Arrivals, by Country of Q0§ié
In  recent years, tourism Arrivals %

demonstrated the potential and &
to contribute significantly to | africa

foreign exchange earnings of Nigeria 96.973 13.7
country. Even though figures fro:l Cote d'lvoire 33,968 4.8
tourism mdus.try varies frpm sou Togo 21,144 3.0
_source_but it was estimated Liberia 18.528 2.6
international  tourism  gener
US$582 million in 2006, plus
additional US$ 33 million | Restofworld
international fareceipts (arriva UK 61,171 8.7

traveling on Ghana Internat| YS 46,602 6.6
Airlines) to Ghana (Millington, | Germany 34,088 4.8
2007). Since 2000, internati| France 25,530 3.6

tourism receipts have increase{ Netherlands 17,103 2.4
100%; with the average an
growth rate being 12.3% (see T Nationals abrc 192,31 27.2
12). Significantly, expenditure

tourist trip had also increased other 159,10 22.5
almost US$100 per trip. Howeve
there are no statistics avail{ 4 706,53 100.

relating to the length of stay, it ¢
be that visitors are staying lo

X Note: data may not equal totals due to rounding
rather than spending more.

Source: UNWTO/Ministry of Tourism/Mintel

Tourist Markets

DomestidVlarket Thedomest market is an important component for the tourism industry in terms of nun
and income generation (more local residents visit and spend more at tourist sites than internatignal \

typical example is the Cape Coast Castle, one of thellaroattampions in Ghana where in 2004; of
37,000 who visited the Castle, some 27,000 or 74% were Ghanaians. Between 2003 and 2004,

the
the

Ghanaian residents who visited the castle increased(lyliB@téa, May 2007). There is considerable

domestic interest in the historical and natural sites in the country by the populace.

International Marketourist arrivals to Ghana are mostly from the African continent. The main indivi
market for tourism from Africa is Nigeria, which ism@&i ghbouri ng country
population with 132 million people and the whole of Africa too. The main reasons that Nigerians

dual
b
Visit

for business and visit friends an ohpotantmarkets.withl a

most of these visits also being for business and to visit friends and relati¥®s (see Table

Europe is the most significant source market after Africa, representing around one quarter of all arr
United Kingdom is thest significant market from Europe largely due its strong historical ties. The United

of America has always been a significant market for Ghana, in particular with its historical ties
African Americans (generating leisure trifi®) lauginess purposes too. Increasing accessibility to tf
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market has been made possible because
direct flights from Ghana to that countr
Table 14). Ghana is also attracting Vis
through promoting itself as homeland f
African dig®ra.

Finally, significantly large number of Gh|
citizens travelling back to Ghana to visit
and family accounts for over one quarte
arrivals into the country (Millington, 2007)

Table 14Estimated International Tourist Arrivals,
Region of Origjr006
Arrivals %

Africa 240,22 34.0
Euope 175,22 24.8
Americas 59,349 8.4
Asia/Pacif 33,913 4.8
Middle Ea 5,652 0.8
Not statec 192,17 27.2

Total 706,53 100.!(

Note: data may not equal totals due to rounding

by

Tourism Purposes

Trips for business purposes adoow!l over one third of all international arrivals to Ghana and repreé
most important purpose of all visits. The importance of busimepartiqgdar is conference tourism. T
Meeting, Incentives, Conventions & Exhibitions (MIGEysetialy growing in Ghana, recent years
seen Ghana hosting big international conferences such as the African Union summit in March

United Nations Conference for Climate Change in August 2008.

Visit 2006
Purpose Arrivals %

Busines 268,48 38
Holiday 254,35 36
VFR 141,30 20
Health 21,196 3
Other 21,196 3

Total 706,53 10C

Source: Ministry of Tourism and Modernisation of the Capital City/Mint

Table 15Estimatednternational Tourist Arrivals, by Purpose]of

124

Holiday trips account for just ovénimhef all arrivals, with VFR accounting for one fifth; together, hol
VFR make up over half of all arrivals. But there might be discrepancies when collecting arrivals inf
travellers do not fully comprehend the distinction bledh@syn and a VFR trip. In a destination such
Ghana, which has experienced considerable emigration over the years and which does not hay
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international holiday tourism industry, VFR arrivals would be expected to be greateiviiandeaida
Tablelb).

Tourism Organisations
Ministry of Tourism

The Ministry of Tourism was set up in 1993 by the Government of Ghana with the mandate to de
and coordinatéourism activities in Ghana. The Ministry acts as the polibpdyakiy their two
implementing agencies are the Ghana Tourist Board and Hotel, Catering and Training Institute (HC

The core functions of the Ministry are:

1 Policy formulation, planning and programming for the development and promotion ¢
regional and international tourism.

1 Promulgation of legislation and regulation on tourism development including investment
incentives.

1 Monitoring tourism statistics and research on tourism.

1 Human resource development within the privaibcasecpurs to effectively promote tourism

{1 Liaison with other agencies, international tourism agencies and associations, internat
assistance agencies and private tourism and NGOs.

1 Promoting awareness in Ghana of the benefits of Tourism.

Ghanalourist Board

The Ghana Tourist Board is the main implementing agency of the Ministry of Tourism policies o
Board was established in 1973 and their vision is to see Ghanall@digMheAPITAlLWest Africa,
especially in culture, hgeit and ecotourism as well as conference tourism in a-qaddynmamer
(Ghana Tourist Board, 2008).
The Tourist Board functions are:

1 Regulation of tourism enterprises namely accommodation, catering, travel and charter oper
registratig inspection, licensing and classification.
Promotion and marketing tourism, both in Ghana and outside Ghana
Carrying out research and studies on trends in the tourism industry both at home and a
decision and policy making.

1 Facilitating thewklopment of tourist facilities and products.
In pursuance of these functions, the Tourist Board have four main operating departments: marke
statistics and information, quality assurance and planning and business developmerguppergngre
departments such as public relations, human resources development and training, finance and oth

T
T

Ghana Tourism Federation (GHATOF)

GHATOF is the highest organisation establ i sl
industry. Membership of GHATOF is comprised of the presidents of the various trade associations
directly or indirectly in the tourism industry and meets regularly to discuss issues confronting the t
and to consider possildgswof addressing such issues (GHATOF, 2008).
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The Federation was established in 1995 to empower associations in the tourism sector (car rentals, re

airlines, hotels, etc.) to effectively articulate their concerns and to enhance gisodsetiveaty.als an
umbrella organisation or single voice for the myriad organisation and their affiliates.

The functions of the Federation are:
1 Ensuring that the tourism sector is properly focused-apda@odieve the goals for which it w
set upby the Ministry towards the maintenance of standards among member associatio
compliance of regulations pertaining to the industry.

as
NS a

1 Lobbying, advocacy, marketing and promotion as well as influencing legislations that impac

business actigis of member associations.

Since 2006, GHATOF have been in collaboration with the Ministry and the Japanesepasatational Cc
Agency (JICA) working to advance further the implementation of tourism development through the str

of the policprivate partnership. The objective of the project is to strengthen, facilitate and build th

e ca|

stakeholders in the tourism industry to boost tourism development in the country. The Netherlands De

Agency (SNV) is also an importameipie the Ghana Tourism Federation.

The Netherlands Development Agency (SNV)

The SNV Netherlands Development has been in the country, Ghana, since 1992 and their developmer
contribute to the attainment of the Millennium DevelopmddG&paiwl(Rbverty Reduction Strategy, which

i's the country®"s devel opment bl ue print ( SN
Production Income and Employment (PIE) which involves tourism.

v,

The SNV have been instrumental invéiepdeent of tourism in Ghana especially in the northern part of 1

country. In 2008 and 2009, SNV supported a team of local organisations to develop savannaland
northern part of Ghana as a tourist destination as part of the UNWIEQ Qussain@r Eliminating Pover
(SFEP) programmes.

With SNV"s advice, the park staff of the Mo
craft shop, viewing platforms and tree hides in the most interesting areas\df dvisark. c8ached the

whi
Ly

| e

destination management team at the Park in customer friendly language and information, and support
producing marketing materials for visitor centres. These were used to promote the Savannaland des

Gh a n a " aion ofdahle 200 UNWTO World Tourism Day in September 2009. The team were
launch a website in 2009 to attract domestic and international tourists iev8ansavdandtourism.com

They exteded support to the Ministry of Tourism in Ghana in formulating a tourism policy, which wi
of an inclusive Tourism Act to be passed in, 2010. This policy aims to improve the enabling e
tourism-focused busess and stimulatedstment.

Tourism plan/policy

In order to derive the maximum benefit from the tourism industry, the Government has, in collal
number of development partners, targeted tourism as major area of expansion in the economy. Ta
yearNational Tourism Development Pla2Qi¥96nas prepared with funding and technical assistanc
the United Nations Development Programme and the World Tourism Organization. The Ministry
implementing the plans in this document intendemn stakeholders.
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http://www.savannatourism.com/

This plan provides a planned approach to tourism development in the country. In order to fast tra
that can be gain from tourism, the Ministry of Tourism in collaboration with the private segear, pre
Stategic Tourism Action Plan 2003 outlining clearly defined objectives, outputs, activities, milestg
vision and overall goal of the Government so far has been to realise the potential of the tou
contri but i ngomybygénaraingrgwth ob 20% per aoum oy the year 2007. But rig
the year 2010, the Government is yet to achieve this goal.

In order to achieve this, Ghana needs to become a competitive and quality tourism destinat
framework ofe spect for the country®“s cultural,, hi s
the need for upgrading and expanding the stock of tourist attractions, facilities, and supporting in
well as tourism services. Iniaddmarketing efforts need to become more effective, while the stand
quality of human resources in the tourism industry require upgrading. Lastly, domestic touris
promoted, as this is still a largely untapped market (MoT, 2006).

Govenment has planned to increase tourist arrivals to one million and foreign exchange earnin
billion by 2007, making it the largest employer in the formal sector and the second largest after
retailing taking into account theafeector as well (MoT, 2006).

Challenges

There are several challenges which the Ministry have identified facing the Ghanaian tourism indus
to be addressed effectively play a more meaningful role in the national economy andhasthe S
identified factors can be categorised into five main issues see figure 4.5
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4

Supportive & Condui
environment

\

Quality of tourism
products and service

\

Tourism marketing

\

Financing of the
industry

Tourism manageme
& administration

«Political do not enjoy sufficient government support and also treated as a national priority.

«Legal/policy framewaksence of comprehensive & policy guidelines for the industry.

«Economiemost financiers and investors are not interested in investing in the tourism
industry.

*Social Local communities and the general public are unaware about socioeconomic
benefits of the tourism industry.

* EnvionmentaDwindling wildlife numbers due to poaching and human encroachment into
protected areas.

*General standards of service are inadequat
numbers.

*Ghana is considered a high cost tourist destination. Air fares, visa and hotel accommodation
costs are high compared to other similar destinations.

*Ghana has no clearly defined image aboard as tourism destination. Ghana is hot yet seen as
an obvious vacation destination, and international knowledge of its attractions|is limited.

*The country does not have a clear national marketing strategy for the industry.

*Investment in tourism enterprise development is limited due to lack of-taroess to long
finance.

*The private sector financial institutions so far do not consider tourism a viable sector and,
therefore, provide only gkamt loans at relatively high interest rates.

»Tourism administration is nestwedtured. There is lack of clarity over roles and
responsibilities of the Ministry of Tourism (MoT), Ghana Tourist Board (GTB), and other
stakeholders in the industry

*The Ministry of Tourism has no budget for tourism infrastructural development, nor does it
have direct control over a number of key tourism resources such as wildlife, forts, castles,
slave markets, museums and monuments, etc. but lies with other ministries.

Figure 4.5: The challenges of the tourism industry
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Appendix 2Questionnaire for Ghanaian Respondents M -
SURVEY ON DIASPORA FROM GHANA AND DESTINATION IMAGE GHANA

Hello, mgpame is Ada Adoley Allotey and | am doing a Masters in Tourism Destination Managemen
part of this program is a dissertation. My topic is based on the Ghanaian community in the Netherlz
destination image they create for theirdttdinaérefore, 1 would like to ask your cooperation by answe
the following questions. It will help me to find out the influence of the Ghanaian community in creat
image about Ghana in the Netherlands. Please, check the appropriate boxes.

1. Questions related to identity, Ghana and Destination image

1.1Do you identify yourself as a Ghanaian?
G Yes
G No, why not:

1.1A If yes, in what ways can you be identified as a Ghanaian? (Ch8)ose at most
G Food G Language G Other (specify):
G Dressing G Religion

1.2Do you talk about your country Ghana?
G Yes
G No, why not:

1.27A @) If yes, who do you talk to Ghana about? (Choos® at most
G Family G Co workers G Othe (specify):
G Friends G Colleague students

1.2 @) What do you talk about? (Choose &) most
G Culture G Economics G Politics
G Education G Football G Other (specify):

1.3 Do you attend social events/gatherings with the Dutch?
G Yes
G No, why not:

1.3A() If yes, how often do you attend these events/gatherings with them?

G Daily G Monthly
G Weekly G Other (specify):
1.3A@) Which venue do these events/gatherings take place? (Chd)se at most
G Church G Supermarkets & malls G Other (specify):
G School G Work

1.4 Dgou often talk to the Dutch about Ghana?
G Yes
G No (explain & go to 1.4B):
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1.4AQ) If yes, what do you talk to them about Ghana? (Cho@®e at most
G Culture G Economics G Politics
G Education G Football G Other (specify):

1.4A2) Do you think a good impression is made when talking to them about the country?
G Yes
G No, why not:

1.4A @) Does this good impression create an interest in the Dutch to visit Ghana?
G Yes
G No, why not:

1.8 If No, did you think support from the Ghanaian embassy or other organisations, in the form of
materials & events, can help in talking about the country?

G Yes

G No, why not:

1.4B(}If yes, suggest examples of promotion materials & events that the Ghanaian embassy/ othe
organisations can provide/organise that will be helpful in talking about Ghana?

1.5 Do you see Ghanaian cultural eventsaasnaa for creating awareness about Ghana to the
community?

G Yes

G No, why not:

1.5A If yes, which events? (Choose é2)most

G Football match between Ghanaandthehost G Nati onal holidays*®
country G Other (specify):

G Musical concerts perform by Ghanaian
artists

1.6Do you have any suggestion(s) to how awareness can be created for the Dutch community ¢
cultural aspect?

2. Countries who have their citizenry residing in the diaspora have helped to develop a sector
homelands in a big way. For instance, Indians who lived in America have changed the software sé
investing in the sector which has tfamsied the country in terms of technology. These questions g
related to the potential of the tourism industry in Ghana

2.1How do you see the situation (political, economic, etc.) in Ghana today?

G Excellent G Fair
G Good G Bad
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2.2 Do you see yoursatiticbuting to the development of Ghana?
G Yes
G No, why not :

2.2AIf yes, in what way do you contribute? (Choos® at most
G Economic G Sociecultural G Other (specify):
G Political G Career development

2.3 Do you see any piiéimn the tourism industry in Ghana?
G Yes
G No (explain & ga2t@):

2.3A@Q) If yes would you invest in the tourism industry in Ghana when given the opportunity?
G Yes
G No, why not:

2.3AQ) If yes, which sectors of the tourism industry in Ghana would you want to invest in?3JChoose
G Accommodation G Providing tourism servicesdikeentals,
G Developing new and existing attractions restaurants etc.
G Training human resources for the tourism G Other (specify):
industry

2.3 If no, would you consider investing in the tourism industry if the Ghanaian government proy
such as tax holidays, starting capital etc.?
G Yes
G No, why not:

2.B(Q) If yes, which sectors of the tourism industry in Ghana would you want to inv@st in? (Choose

G Accommodation G Providing tourism services like car rentalg
G Developing new and existing attractions restaurants etc.
G Training human resources for the tourism G Other (specify):
industry
24What i s Ghana®"s major 2tourist attraction?

G Natural resources e.g. climate, scenery,
landscape, beaches etc.

G Cultural/heritage resources e.g. festivals,
slave castles, music etc.

Hospitality
Human resirces
Technological innovations

G
G
G
G Other (specify):
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3. Listed below are a number of statements. Each represents an opinion and there are no right anc

answers. Please indicate the extent to which you agree or disagree by ticking the lgters

appropriate columns.

G Education

4.6 Residence
G Amsterdam
G Breda

4.7 Nationality
G Ghanaian
G Dutch

Manufacturing

Den Haag
Rotterdam

Dual Citizen
Other (specify)

AGREE| STRONGLY | DISAGREE STRONGLY NO
AGREE DISAGREE OPINION
Adopting key aspects of the Dutch culture in adg
some key values of the Ghanaian culture is impg
The Dutch culture is more preferable @hémaia
culture.
The Ghanaian culture should be maintained with
taking key aspects of the Dutch culture.
Ghanaians do not feel close to their culture or th
culture
The Dutch community is more open and acceptd
theirmteractions to other cultures.
The Dutch community values Ghanaians on thei
personal qualities and achievements only.
4. Demographics
4.1 Gender:
G Male G Female
4.2 Age range
G 1525 years 3645 years 55+ years
G 2635 years 4655 years
4.3 Marital status
G Single Separated Widowed
G Married Divorced Cohabiting
4. 4 Level of education
G None Undergraduate Other (specify):
G Secondary Postgraduate
4.5 Occupation
G Administration Health care Manual work

Other (specify)

Utrecht
Other (specify):

66| Page

] Wirc




4.8 Place of birth

G Ashanti G Central/Western G Other (spHfy):
G Brong Ahafo G Eastern/Volta
G Greater Accra G Northern Regions

5. Questions related to migration mdsnationalisnbehaviour (If your answer on question 4.8 is
outside Ghana then skip question 5.1 & 5.2)

5.1 What are your reasons for migrating from Ghana?

G Economic G Family reunification G Tourism & sight seeing
G Education G Refugedsylum G Other (specify)
5.2 Period of migration:
G Before & during the late G Inthe 1970s G 1990s to present
1960s G Between 198D
5.3 How long have you been in the Netherlands?
G <b5years G 1115 years G 20+ years
G 510 years G 1620 years
5.4 How well can you communicate in Dutch?
G Excellent G Fair
G Good G Poor

5.5 Any future plans of relocating to Ghana?
G Yes
G No, why not:

5.5A If yes, when do you plan to relocate to Ghana?
G <1lyear G 2yars G Not sure
G Avyear G 5years G Other (specify):

5.6 Have you travel back home for visits since residing in the Netherlands?

G Yes G No (goto 5.6B)
5.6A(1) If yes, how often do you travel to Ghana for visits?
G Twice per year G Every 2 years G Other (specify)
G Once per year G Every years

5.6A@) What are your reasons for visiting Ghana? (Choog at most

G To maintain social ties to family & friends G Family emergency

G Holidays G Other (specify
5.8 If no, what prevents you from going back home?

G Family obligationsghe Netherlands G School

G Financial G Other (specify):
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5.7Do you send money back home?
G Yes G No

5.7AQ) If yes, how often do you send money back home?

G Weekly G Every 3 months G Other (specify):
G Monthly G Yearly
5.7A(2) What is the money used far@s@Cat mo3}
G Building houses G Family welfare G Other (specify):
G Educating family G Health care
members G Start a business

5.8Do you participate in any level of Ghanaian political activities either in Ghana or the Netherlands
G Yes G No

5.8A If yesiow do you take part in the political activities? (ChooZe at most

G Fund political activities G Vote in elections in Ghana
G Take part in political discussions in the G Other (specify)
Netherlands

5.9 Do you patrticipate in any-8atimal events orgadig@ Ghanaians here in the Netherlands?
G Yes G No

5.AQ) If yes, which of the events do you participate? (Chode at most

G Football match between Ghana andthehost G Nat i onal Hionk i day s
country G Other (specify)

G Musical concerts perform by Ghanaian
artists

5.9@Q) Who are the organisers of these events? (Choo&® at most

G Churches G The Ghanaian Embassy
G Home Town Associations (HTAS) G Other (specify)
G NGOs
5.10 Are you a member of any Home Town Association (HTA)?
G Yes
G No

5.10A Nae the HTA:

Thank you very much for yaailaboration
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Appendi3: Questionnaire for the Dutch Respondents

SURVEY ON DIASPORA FROM GHANA AND DESTINATION IMAGE GHANA

Hello, my name is Ada Adoley Allotegrardbing a Masters in Tourism Destination Management. T
part of this program is a dissertation. My topic is based on the Ghanaian community in the Nethe
destination image they create for their Dutch host. Therefore, | vasujsblikedoperation by answerin
the following questions. It will help me to find out the influence of the Ghanaian community in creg
image about Ghana in the Netherlands. Please, check the appropriate boxes.

1.Questions related to Destioa image about Ghana

1.1Do you know about the country called Ghana?
G Yes
G No, why not:

1.1AIf yes, where do you get informed about Ghana? (Choose at most 3)
G Newspaper G Internet G Other (spéy)
G Television G Ghanaians

1.2List three words to describe Ghana:

1.3Have you ever considered travelling to Ghana?

G Yes, because of:

G No, why not:

1.4 Are Gharans creating awareness about their country here in the Netherlands?
G Yes
G No, why not:

1.5Do you think Ghanaian cultural events held in the Netherlands tell you about the country Ghana
G Yes
G No (explain & go to 1.5B

1.57AQ) If yes, which of these Ghanaian events do you think is helping to create the awareness? (C
2)

G Football match between Ghana and the host G Nationdhol i days“ <cel eb
country G Other (spegjf

G Musical concerts perform by Ghanaian
artists

1.5AQ) Does these events create an interest in you to know more about the country?
G Yes
G No, why not:
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1.5AQ) If yes, does it create an interest to travel to Ghana?
G Yes
G No, whyot:;

1.B(@) If No, did you think support from the Ghanaian embassy or other organisations, in the
promotion materials & events, can help in creating awareness about the country Ghana?

G Yes
G No, why not:

1.BQ) If yes, suggest examples of promotion materials & events that the Ghanaian embassy/ othe
organisations can provide/organise that will be helpful in creating awareness about Ghana?

1.6Do you agree Ghanaian cultural events can be an avenue for creating awareness about the
Dutch community?
G Yes
G No, why not:

1.7 Do you have any suggestion(s) to how awareness can be créattxh foortiraunity apart from th
cultural aspect?

1.8List three things that you look out for when choosing a destination for holidays?

19 Do you have access to any travelling information materials (brochures, adverts, leaflets etc.) ab
G Yes
G No, why not:

1.9AIf yes, where did you get them?
G The Ghanaian Embassy in Den Haag G Travel agents
G Tour operators G Other(specify)
G Famil® Friends

2. Questions related to cultural identity and Ghanaians
2.1Have you met any Ghanaian(s)?

G Yes,
G No, why not :

2.1A If yes, where did you meet them?
G Church G Supermarkegsmalls G Other (specify)
G School G Work
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2.2Have you attended social events/gatherings with Ghanaians?
G Yes
G No, why not:

2.2A () If yes, how often do you attend these events/gatherings?

G Dally G Monthly
G Weekly G Other (specify):
2.2AQ) Where do these events/gatherings take place?
G Church G Supermarkets & malls G Other (specify):
G School G Work

2.3Do Ghanaians talk to you about Ghana?
G Yes
G No, why not:

2.3A(1) If yes, what do they talk toquduGtana? (Choose at B)ost
G Culture G Economics G Politics
G Education G Football G Other (specify):

2.3AQ) Do you think a good impression is made when they talk about their country?
G Yes
G No, why not:

2.3A(3) Does timispression create an interest to visit Ghana?
G Yes
G No, why not:

2.3A @) Do you get a different impression, other than what Ghanaians give, from other information
as the TV and internet?

G Yes

G No, why o
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3. Listed below are a number of statements. Each represents an opinion and there are no right anc

answers. Please indicate the extent to which you agree or disagree by ticking the letters

appropriate columns.

AGREE| STRONGLY DISAGREE STRONGLY NO
AGREE DISAGREE OPINION
Adopting key aspects of the Dutch culture in ag
some key values of the Ghanaian culture is importg
The Dutch culture should be preferable to nherg
culture.
The Ghanaian culture should be maintained withg
key aspects of the Dutch culture.
The Dutch culture should not be adapted and G
should not maintain their own culture.
The Dutch community is more opercaqtadble in the
interactions to other cultures.
The Dutch community values Ghanaians on their
qualities and achievements only.
4. Demographics
4.1Gender:
G Male G Female
4.2 Age range
G 1525 years G 3645 years G 55+ years
G 2635 years G 4655 yess
4.3 Marital status
G Single G Separated G Widowed
G Married G Divorced G Cohabiting
4.4 Level of education
G None G Undergraduate G Other (specify)
G High school graduate G Postgraduate

4.50ccupation

G Administration G Manufacturing
G Education G Manual whr
G Health care G Other (specify)

4.6 Residence
G Amsterdam
G Breda
G Den Haag

G Rotterdam
G Utrecht
G Other (specify)

Thank you very much for your collaboration!
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